j f, 


HENTHER SHOES 


The International Shoe and Leather Weekly 


ity, 
oe 


See them at the Show... 
especially SOONAC 


the new, smooth, chrome tanned leather that 


GREG DEO 


buyers declare is exceptional in character and 
quality. It is particularly suited to your needs 


in planning new spring lines. We believe you'll 


a ees 


agree SOONAC is an outstanding addition to 
the famous NORTHWESTERN LINE. 


* 
NORTHWESTERN LEATHER COMPANY 
BOSTON 11, MASS. 





Wil TOMUCLIG Le 
SPECKMLTE 


OTT GHD 
WELTINGS 


LEATHER - CELLULOSE PAPER PLASTIC 


we ——, 
Note how 


makes this 
finished, 


stitechdown welting 
by the Walter G. Barbour Corp. 
shoe appear more 
more like @ 


custom- 


styled one at a fraction of the 


price 


PRICED k/6H7 for the volume trade DES/C NED R/G47 in smart new creations 


PRODUCED R/EHT 


New and different pattern creations in 
stitchdown weltings by Walter G. 
Barbour help you build striking, in- 
dividual, quality-appearing shoes—with 
remarkable savings in time, labor, and 
money. 


for trouble-free performance 


For here are specialty stitchdown welt- 
ings that work easily, are strong and 
pliable, hold seams tight, and will not 
loosen or stretch giving you in- 
creased production and more efficient 
operator performance. 


PROMPT OVERNIGHT SERVICE fo all ports of the country. 
Send today for working samples and full information. 


WALTER G. BARBOUR CORPORATION 


14 LORRIE AVE. 


wy 


There’s “a wide variety 
of designs in many co!- 
ors for all types of shoes 
- - e BEAD WELT... 
o BARITE . ..« 
DOUBLE- STITCHED 
Z-CUT BEAD WELT 

NOTCHED. 
NOTCHED ANTIQUED 
- e CROSS-CUT ... 


and many others, 


SALES REPRESENTATIVES 
IN 
PRINCIPAL CITIES 


BROCKTON, MASS. 


Crosseut Barite 


ay 
Notched Bead Weit 


Stitched Bead Welt 
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Z-Cut Bead Welt 


Grain Bead Welt 


Celu Welt Bead 


NEW and two-tone combing 
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LETTERS TO | \ 


This column invites the opinions 
of all L&S readers. 


Statistically, Nobody Walks 
Sirs: 

I read with much interest your recent 
editorial, “They Wear ’Em Too Long,” 
which deals with the problem of shoes 
that wear too long. 

In another publication I note that 
the number of passenger cars in the 
U. S. comes to 43,000,000, plus 8,000,- 
000 trucks, a rough total of 50,000,000 
vehicles. With your population of 155,- 
000,000, and at four 
vehicle, statistically this means that 
nobody in the U. S. is walking at all— 
so nobody can be wearing out their 
This should be worth thinking 


persons per 


shoes. 
about, bur we'll leave the solution to 
you. 

Gilbert A. Munson 
J. & W. N. Hutchings, Ltd. 
Howley Tannery 
Warrington, England 


Salable Slogans 
I’m a little late—but here, neverthe- 
less—to compliment you on your edi- 
torial of June 28, “The Phobia Of 
Long-Wearing Shoes.”’ I also read, in 
your July 26th issue, the news story 
of similar theme about ‘Fresh Foot- 
wear” as a merchandising theme sug- 
gested by A. J. Brauer of St. Louis. 
As a shoe manufacturer, designer 
and inventor who has been around in 
this game a long, long time, I am in 
full agreement with the ideas con- 
tained in these two significant pieces. 
It inspires me to suggest a slogan: 
Excessive shoe-wear 
Builds germ war-fare 
In There. 


Also, a campaign should be started 
by the industry to urge the public to 
ship overseas shoes with still good wear 
in them. In promoting this, a slogan 


might be used: 


Americans who care 

Donate your shoes 

Having six months’ wear 

To unfortunates Over There 

Who have none to wear. 

J. Meltzer. 

“Meltzer Methods” 
Hollywood, Calif. 








SHOE FACTORY LABOR — MOUNTING PROBLEM 


The shoe factory is losing its lure for needed younger workers 


( NE of the current complaints and 
anxieties among many shoe manu- 
facturers has been the increasing 
difficulty in obtaining sufficient quali- 
fied operators to handle the rise in 
production and factory — activity. 
While this poses an immediate prob- 
lem, more serious is the outlook for 
the future. The industry had better 
face up to some of the realistic facts. 

It boils down to something basic: 
there are fewer and fewer young ap- 
prentices coming into the field. This 
has become an increasingly noticeable 
trend. While no figures are immedi- 
ately available, recent figures com- 
piled by the British shoe industry. 
which is facing the same dilemma. 
probably apply closely to our own 
situation, 

In 1931, of every 100 male shoe 
workers, 26 were 25 years of age or 
under. But today its down to 17 
per 100.) In 1931, for every 100 
workers. 30 were in the 45-64 age 
bracket. as against 40 today. 

With female shoe workers the shift 
of age groups has been even more 
graphic. In 1931, of every 100 work- 
ers, 52 were 25 years of age or under, 
whereas today only 33 fall into that 
age bracket. In 1931, nine of every 
100 workers fell into the 45-64 age 
range. but today 26 of every 100 be- 
long to that group. 


No Mystery 

There is no mystery to the prob- 
lem. Basically. it boils down to simple 
economics. Young people feel that 
they can earn more working in other 
industries—that other factory opera- 
tive jobs not only pay more but in 
general provide more opportunities 
for advancement and hence are more 
attractive as employment careers. The 
statistics support this. 

For example, average weekly earn- 
ings for workers in all manufacturing 
industries combined come to $66.50. 
In the footwear industry the average 
weekly earnings are $20 below that 
figure. For the non-durable goods 
industries, average weekly earnings 
run at approximately $00. about S14 
above average for the shoe industry. 





[, ana § Keditorial 


Reprints available at nominal costs 
Up to 100, 1c each; 200-500, 5e each: 
1000-000, 2loc eae DUO or over, 


1'Mfe each. 





Average weekly hours worked in 
all manufacturing industries com- 
bined comes to a minimum of 40 
hours, but for the shoe industry in 
almost no year since the end of World 
War II have the workers averaged 
more than 38 hours. Current average 
hourly earnings of $1.25 in the shoe 
industry are appreciably below those 
for all manufacturing combined, or 
even for non-durable goods industries 
averages. 

Employment in the shoe industry 
is, even in normal years, a disturb- 
ingly rise-and-fall situation —- may 
range. as in 1951, from a high of 
around 260.000 to a low of about 
215.000. 

All of this adds up to relatively low 
annual average earnings. For exam- 
ple, average annual earnings for shoe 
workers in 1951 amounted to $2.200 
In 1952, a wholesome production 
year, these earnings will probably 
amount to about $2.500 average. 
Compared with most other industries. 
these annual earnings are low. 


Now, there used to be a_ time. 
within remembrance. when the chil- 
dren of shoe workers tended to follow 
the trade of their parents. There has 
been a rapid decline in this traditional 
practice. As previously pointed out. 
much of the reason is economic. But 
other significant reasons enter. 

Rising educational status of today’s 
young people has left a reduced labor 
pool for factory jobs in lower-paying 
industries. Security mixed with op- 
portunities for advancement are job 
requirements demanded of the young 
today 
being filled more by other industries 
than the shoe industry. Then. too. 
there is the glamour and _ attraction 


and requirements which are 
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of many of the new industries—elec- 
tronics, television, aircraft, plastics. 
chemicals. ete. 

The end result converges upon a 
single, significant point: the younger 
blood needed to refuel the shoe in- 
dustry’s labor force is going into 
other channels. 
seem that where the 
obvious the cor- 


It would 
causes are so 
rections would also be obvious. For 
example. to immediately give a sub- 
stantial boost in wages to closer ap- 
proach averages in other industries. 
But any immediate. large-scale jump 
could well prove catastrophic by re- 
ducing shoe sales and hence reducing 
production, employment and earn- 
ings, thus solving nothing in the end. 
Direct labor accounts for about 25 
percent of the cost per pair. Large 
and sudden wage boosts would raise 
havoe with the market. with sales and 
all the consequent ill effects to labor. 


Technology One Answer 


The over-all solution is more difli- 
cult and longer-range. A much faster 
rate of technological advance can 
hasten the industry to lower cost 
shoes and increased sales. allowing 
more margin for faster wage in- 
creases, perhaps also aid in creating 
a steadier flow of production and em- 
ployment. For at least two decades, 
barring the war years, productivity 
per worker has remained approxi- 
mately at an average of 2.000 pairs a 
vear. This is certainly no indication 
of improved technology. It does in- 
dicate that the technological oppor- 
tunities are enormous, many yet un- 
tapped. 

But the policy of annual conflicts 
regarding wages is not going to solve 
the industry’s basic problem: to in 
sure a sufficient and qualified labor 
pool to do the job. The solution lies 
in cooperative, understanding plan- 
ning between labor and managemen 
to mutually correct a situation which 
may threaten the welfare of both 
the near years ahead. There's fa: 
more hope in the yet untried poli 
of intelligent teamwork. 
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Fin ger Tip The individuality of each shoe bottom can now be 


expressed more easily than ever before because the opera- 
Co ntrol tor need no longer exert heavy, tiring pressure on the foot 
treadle. This new machine offers much in leveling perform- 
ance, particularly where fine bottom character is an ob- 

i NEW ii he si 
wit t e jective. Thus the quality of each shoe bottom is improved 
while wniformity is not affected by the strength, weight or 


G e) ro} ob 4 E A R fatigue of the operator. He is free to concentrate on quality. 


It is a machine that truly makes modern mechanics and 


eo) 43 LEVELING hydraulics the servants of the shoemaker — uses them to 


make easier the art of shoemaking. 
MACHINE The design of the machine makes possible high pro- 
duction even though each shoe bottom may receive in- 


dividual treatment. A cone support reduces last strain 


iV Ye}e) 45 B and lower maintenance is possible as cams and clutch 


have been replaced by the hydraulic mechanism in which 


the parts run in oil. 


Your United branch office representative can provide complete details. 





Features That Help Produce 
Finest Bottom Character 





®Uniform pressure 
maintained — can be 
varied by adjustment 
of spring mechanism. 


Operator can level a 
specific area on any 
shoe as long as neces- 
sary to obtain results 
such as highly defined 
cottage shanks, circu- 
lar ball lines and close 
inside shanks. 


Leveling roll movement hydraulically 
controlled under spring pressure — 
operation of the jack is effortless. 


Meets the need of a machine for 
Goodyear welts, McKays, turns, 
Littleway lockstitch, silhouwelts and 
stitchdowns ... wherever controlled 
leveling is required. 








UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Texture interest in shoes takes cue from textile world. 
Textile t S 1953, w 
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Leather And Shoes for special coronation designs by 
two top New York shoe designers—Sam Yellin and Bea 


Evan. 


New "Space-Flite buckle for growing space-type shoe 
business. Just introduced to trade by Felch-Anderson Co. 
Providence, R. |.  Desigr 
features rocket ships, plar 
ets, stars and other astro 
nomical bodies. Also a tip. 
Both can be used to good ad 
vantage by shoe designers 
n creating sports shoes, ck 
shoes and 
Made in a variety of 
and finishes. Sales on spac 
type shoes, slippers, boots 
have been increasing since 
first styles launched last Fa 
This buckle and tip is just the 
kind of thing kids go for in 
demand for world-of 
tomorrow gimmicks on var 
ous items of wearing apparel. 
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Shoe manufacturers receiving special shoe bulletin from 
Charm magazine. Bulletin stresses importance of coord 
nating shoe fashions to ready-to-wear fashions. Brings out 

wardrobe" idea. Shoe section pre 

bulletin geared to retailers, me 
and buyers which goes to 770 depart 
and executives of shoe specialty 
These monthly bulletins car 
tion and merchandising of 
accessories. 


mportance of 

cedes regular mo 
chandise manager 
ment tore 's l ar 
shops through country. 
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suqge T 
fashion items, including shoes and other 
ordinat tor throughout. 
Another idea in better coordination of fashion items 
comes from Madame Elsa Schiaparelli. She feels there 
rdination in between fashion 
in every other field, from hats to 


America 
Therefore, is now in prc 
nclude ''Affili 
shoe manufactur 
coordinated in h¢ 

Affiliates. 
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Compact... 
Economical... 
Efficient! 


MILLER 


aL TWIN 


Simple in design and operation... 
compact... the new Milier Pedestal Twin Tree- 
ing Machine has several new and helpful features. 
The ratchet action provides eight degrees of ex- 
pansion in the stretch-off mechanism for holding 
varying styles of men’s and women’s footwear 
securely and provides a higher degree of stretch- 
off than previously obtained. When released, 
shoes can be slipped off without disturbing care- 
fully smoothed uppers. 


Other advantages that make this highly service- 





able machine pay off are fewer parts, greater ease 
of assembly and practically no maintenance. 
Both tray and work head are adjustable to opera- 
tor’s convenience and the all metal construction 
greatly reduces fire hazards. Write today for 
catalog and complete information about this 


machine with or without fittings as shown. 


Miller. 
oe its cm = = 


O. A. MILLER COMPANY 


Branch of United Shoe Machinery Corporation 


PLYMOUTH, NEW HAMPSHIRE 
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America’s only shoes style - endorsed 
by the College Advisory Board 


‘Phi Bates 


Approved for smartness, for 
by the College 
Board. They 


quality to the core 


rich looks 
Advisory are 


with 
luxury leathers and finest 
workmanship. Yes, you cap 
pay more, but wear none 


PHIL BATES, 


finer than 


Burnuam MPy 


No. 4036 — Rich & 
Scotch Grain, Cordo m oaTes 


color, gusset tongue t a al 


Cow 


p 
C 
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Type of advertising promoting the 
“college” and “fraternity” theme 
based on Bates name. 


By Francis E. Ryan 


Sales Vice-President 
Bates Shoe Co. 


SALES-PROMOTING A NAME 


Bates Shoe Co. discovered it had hidden in its name a fresh merchandising theme 


of special appeal to college men. 


— merchandising has long been 
\) wearing the “blue serge” of simi- 
larity. The promotion of Bates Shoes 
Co., Webster, Mass., until recently 
was no exception. But a new cam- 
paign is giving the Bates line a gen- 
uine personality. We have found 
an important common denominator 
among customers. They are youth- 
ful men and those with a youthful 
outlook on life. College men! Col- 
lege grads! 

At first we didn’t realize that the 
name Bates is sales-magic for this 
audience. But mental bead-stringing 
of factors and objectives finally spot- 
lighted the value of the company 
name. The mental process was about 
as follows: Youthful, campus-minded 
customers! Bates! Fra- 
ternities! Greek honor societies! 
Call the shoes Phi Bates! A collo- 
quialism that connotes highest col- 
legiate honors to millions of men! 


Colleges! 


Then, the next interlinking idea! 
Organize a College Advisory Board 01 
leading campus and sports personal- 
ities at foremost universities through- 


Reprinted from Printers’ Ink 
ub. Co., In 


Copyright by 
Printers’ Ink Ind St 
. B..a0, Be 


205 +f 42nd 


Y 


This board to re- 
the line of shoes. 


out the country. 
view twice yearly 
and to select outstanding styles to be 
called Phi Bates numbers. It is an 
idea that leads into a gold mine of 
apt promotional ideas — Greek-letter 
plaques, pennants. pictures of famous 
campuses, insignia for shoes and so 


on. The Phi Bates name and the Col- 


Here’s how the company cashed in on it. 


lege Advisory Board can be continued 
for years. Here there is a permanent 
personality for Bates. 

So twice yearly now, spring and 
fall. Bates submits numbers from its 
wide line eligibie for Phi Bates desig- 
nation to the current College Advi- 
sory Board members in 31 of Ameri- 


Concluded on Page 32) 
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RIGID BANDA’ 


i, sn menenle Most shoe manufac- widths and is ready for use upon removal from its 
Ory wine turers have never heard hermetically sealed container. It serves the ethical 
TS ee of Castex and we hope medical profession as efficiently as *pyroxylin box 

they never will, since toes serve shoemakers everywhere. Understandable, 

Castex is a patented rigid bandage that is used in since both are made in the same plant and with the 
place of heavy and bulky plaster casts for immobiliz- same skills. Even as Castex was developed from 
ation in bone setting. It is an impregnated tape box toe experience, its unique construction and its 
that becomes rigid upon the evaporation of its requirement for speedy solvent evaporation taught 


retained solvents. Castex is made in a variety of | us much that is standard box toe practice today. 








eckwilh 


* Lucky Strike and Dalo, products of the Arden- | er 


Rayshine Company, Watertown, Massachusetts, 
wholly-owned Beckwith subsidiary. 














_ 





Sole distributors for Castex — Bauer and Black, Division of the Kendall Co., Chicago, Ill. In addition to the production of over seventy types 
and weights of conformable box toe materials, “Beckwith” means molded steel safety box toes, industrial feltmaking and plastics fabrication. 


You buy mow win you buy Ceckuriihe 
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Exhaustive tests in the aircraft industry have shown that 
silicone-pregnated leathers and silicone-leather laminates 


are water-repellent and capable of retaining the flexibility the chemical 


that is desirable in clothing at extremely low temperatures. 


silic ones, 


Packings and gaskets, made by laminating leather-silicone 
materials. have the relatively high strength of leathers plus 
inertness and temperature resistance of 


COATING LEATHER WITH SILICONES 


Excellent results being obtained—and many potentialities yet 


| ESPITE the sort of high produc- 


tion costs that tend to limit the 


use of virtually all new materials. 
the silicones have already found an 
impressive variety of applications in 
the manufacture of leather and leather 
products; and, now that the prices 
of these materials are being rapidly 
reduced by means of expanded pro- 
duction facilities, it seems safe to pre- 
dict that the number of silicone appli- 


10 


By Thomas A. Dickinson 


cations in the leather industry will be 
greatly increased in the very near 
future. 

Initially ce veloped by General Elec- 
tric Company and Dow Corning Cor- 
poration about ten years ago, sili- 
cones can be categorically described 
as a chemical hybrid a cross he- 
tween organic plastic materials and 
the silicon constituents of glass, an 
inorganic substance. However, this 
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particular hybrid ean be produced in 
so many different forms for such a 
variety of purposes that it should be 
regarded as a group of distantly- 
related materials — not as a singie 
product—from the practical point 
The nature of these materia! 
can be briefly summarized as follow 
(1) Silicone rubbers—highly ela 
tic materials which will retain th 
most desirable elastomeric qualit 


view, 
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at temperatures ranging from about 

100° F. to 500° F. (temperatures 
that would cause other synthetic rub- 
bers and natural rubbers to crack o1 
char), 


(2) Silicone lubricants—thin oils 
and viscous greases which will neither 
Vaporize nor freeze at temperatures 
of —100° F. to 600° F. nor react 
with other compositions, like conven- 
tional mineral and vegetable lubri- 
cants, 


(3) Silicone water repellents—so- 
lutions which can be applied like 
waxes to leathers and many other 
materials (including fabrics and pa- 
pers), so that the materials will not 
absorb water. 


(4) Silicone defoamers—prepara- 
tions which may be added in small 
quantities to the solutions conven- 
tionally used in processing leathers 
and other products so as to prevent 
the formation of foam. which fre- 
quently minimizes the usefulness of 
a processing solution. 


solutions 
which may be applied like conven- 
tional lacquers and enamels to beau- 
tify, protect, waterproof, and increase 
the temperature resistance of many 
materials with varying degrees of 
flexibility or rigidity. 


(5) Silicone coatings 


Few Applications 

Of these, rubbers have 
probably the fewest applications and 
potentialities in connection with the 
manufacture of leather products 
principally because they are no better 
than other elastomers where special 
properties (such as extreme tempera- 
ture resistance, exceptional chemical 
inertness and high dielectric strength ) 
are non-essential. 


silicone 


However, foamed or sponged sili- 
cone elastomers are gaining some 
prominence as innersole materials in 
the manufacture of shoes (where re- 
sistance to perspiration is a desirable 
property): and, thanks to the recent 
development of adhesives for the lam- 
ination of leathers and 
materials. silicone rubber sheets and 


dissimilar 


extrusions are being used to some ex- 

tent in connection with the manufac- 

ture of leather packings, gaskets, and 

clothing which must be worn in arc- 
tic regions. 

- production of packings and 

silicone-leathers combine the 

high mechanical strength 

of leathers with the tem- 

esistance and chemical in- 


Concluded on Page 31) 
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Leading “/anners 
CUT PRODUCTION COSTS 


MAIN BODY 
PASTED 
LEATHER ORYER 


AUTOMATIC 
PASTE SPRAYING of 
MACHINE 


WETTING-IN 
STATION 
WATER SPRAY 


WASHING and PASTING SEQUENCE 


To cut costs... and obtain more uniform results .. . progressive tanners 
are installing automatic washing and pasting equipment 
sold exclusively through Proctor & Schwartz. 

After a worker strips the dried leather from a plate and manually moves 
the frame to the pushing device, which is provided with variable speed, 
the operation is continued automatically at a speed to conform to 
the drying time of the leather. 

The frames move through the wetting-in station where the paste is softened 
on the plates. Next, a plate scrubber removes the wet paste and other 
particles. An automatic squeegee, or wiper, removes excess water 
from the plates. From there, the plates move through a paste spraying 
machine which sprays paste uniformly on both sides of the plate, the area 
being subjected to both horizontal and vertical control. 

Leather is then applied directly to the boards and slicked out while moving 
toward the feed end of the machine. The plates with leather pasted on them 
are automatically picked up by a loading conveyor and delivered into 
a frame moving mechanism at the feed end of the dryer. 

This sequence of operations insures clean plates, more uniform results 
and lower production costs. 


For additional information on the automatic washing and pasting sequence 
—or leather drying equipment—write to Proctor & Schwartz. 


PROCTOR « SCHWARTZ-INC- 


717 TABOR ROAD 
PHILADELPHIA 20, PA. 


The Aulson loading con 
veyor, plate washer, plote 
wiper and paste sprayer 
—vused separotely or in 
sequence with pasted 
leather dryers—are sold 
exclusively by Proctor and 
Schwartz, Inc. 
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New IpeEAs IN SHOE CONSTRUCTION 


Ways to ackieve quality and economy in making footwear 


UNIVERSAL LASTING 
MACHINE 


The illustration shows part of a 
new type of lasting machine, so ver- 
satile in function as to be virtually 
universal in lasting application. 
Though the drawing indicates the 
machine designed especially for plat- 
form wrapper lasting, yet it does not 
indicate that the machine cannot be 
acceptably used in many if not all 
forms of lasting. 

This machine stresses three moving 
parts. These comprise two vertical 
feed and guide rolls and a horizontal 
roll spirally fluted. There is also a 
work support included, but this is 

‘not a moving part, though it does 
contribute to the correct guidance of 
the shoe. While the work is being fed 
through these rolls, the material of 


the work is so guided as to incline 
inwardly over the shoe bottom. There 
appear three feeding functions in 
these vertical rolls positioned in com- 
plementary fashion: the bite of the 
knurled surfaces, the slant of the rolls, 
and the closure spring pressure that 
brings the rolls into pressure rela- 
tionship on both sides of the work to 
be lasted. The “give” of the leather 
in feeding through these rolls is in 
itself a kind of spring pressure. 

The wiper roll illustrated is an 
efficient device for lasting material 
evenly and smoothly. The fluted end- 
less spiral arrangement of this wiper 
roll constantly tends to tension the 
to-be-lasted material. This wiper roll 
also displaces the stock so as to make 
it lie smoothly on the shoe bottom. 
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Heat from a gas jet is applied to 
the back end of the wiper roll. With 
this arrangement, it becomes possi- 
ble to use heat-activated cements of 
superior bonding virtues. But more 
important still is the fact that cement 
so heated tends to make the leather or 
material more responsive to the wiper 
roll. 

Inventor: International Shoe Ma- 
chine Corp., Cambridge, Mass.: 


Pat. No. 2,571,140. 


MAKING STORM WELTING 

Figure | illustrates the general pic- 
ture of the machine that makes storm 
welting. At the left is shown the top 
and lower feed wheels that grip and 
carry along the welting to be worked 
on. The same illustration shows how 
the welting is held in clamped posi- 
tion to insure rigidity in the cut- 
ting operations. 

The one shown at the right makes 
the cut into the flesh side. This is a 
kind of lip knife whose back, shaped 
like a half S, also has a cutting edge. 

Another knife, not shown. cuts 
down vertically into the flesh side of 
the welting, approximately three- 
fourths of the way. 

Figure 2 indicates the complete 
cutting of the flesh side of the welt- 


ing, comprising the groove, the lip 
cut, and the vertical one. However, 
the groove cut is not a part of this 
machine’s operation. This cut is men- 
tioned to prepare one for Figure 3, 
which positions the groove in rela- 
tion to the other cuts. 

Cementing of the cut parts of welt- 


LEATHER and SHOES 


ing, after shaping into the position 
shown in Figure 3, is the next step. 
Inventor: A, F. White, No. Wey- 


mouth, Mass.; Pat. No. 2,559,813. 


STITCHLESS BABY SHOE 


The construction of Figure 1 is 
based on the idea of using only a few 
shoe parts that may easily be as- 
sembled and united by a continua- 
tion of the shoe lace. 

As shown in Figures 1, 2, 3, the 
shoe comprises a vamp, a quarter, 
and a sole. The latter is really noth- 
ing more than a kind of sock lining, 
comparable to the California con- 
struction. Anyway, by using special 
clicking dies, the uppers are suitably 
perforated at the time of upper cut- 


» 
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ting. Or the holes for receiving the 
continuous lacing may be cut out 
separately. The assembly of the parts 
is purely a hand operation of lacing. 
Apparently, the lacing of the parts 
begins with the blucher, down the 
sides as shown in Figure 1, and then 
around the entire bottom edge of the 
upper. The latter operation also 
unites the sole. After all this lacing 
is completed, the other ends, opposite 
those in the blucher bowed unit, are 
knotted under the heel. This is indi- 
cated in Figure 2. The sole is notched 
at the toe to prevent bunching in the 
combining, Figure 3. 

Figure 4 shows the likeness to Cal! 
fornia construction. 

Inventor: R. 1. Barr, Auburn, New 
York: Patent No. 2,535,560. 


August 30, !952 





Average consumer now paying at least two 
percent less for shoes today than a year ago. This 
is latest report of Bureau of Labor Statistics. Report covers 
only through June 1952 and does not cover further price cuts 
instituted during July and Aug. More significant, it contains 
no hint of prices on fall lines to be introduced in nation’s 
retail stores within next few days. Last week's 50-cent per 
pair cut by Thom McAn stores may be predecessor of more 
to come. All in all, public will become more and more con- 
scious of lower shoe prices as time passes—a healthy condi- 
tion all around. 


BLS index as an average for year 1951 
stood at 235.4 for all types of shoes. As of June 1952, 
index was 230.3. This is based on usual norm of 1935-1939 
equals 100. In breakdown by types of shoes, index of men's 
street shoes was 269.4 for all 1951, 264.7 in June 1952. Men's 
work shoes were at 260.4 in 1951, 253.3 in June this year 
Women’s street shoes at 209.7 in 1951, 201.4 in June 1952 
Children’s shoes were only category to show increase, rising 
from 243.1 in 1951 to 243.8 in June. 

° ° 


New study by Bureau of Labor Statistics on 
consumer spending during 1950 should prove in- 
teresting to shoe industry. During this year, average 
city family earned $4,300, spent $4,700, a deficit of $400 
for year. Of total expenditures, 12‘, went for clothing 
although in larger cities about 22‘,, other than food and 
housing, went for clothing. 

In larger cities, about 55‘, of family clothing 
budget went for women’s and girls’ clothing, a little over 
10°, to outfic males, and remaining 5‘, for children. In 
smaller cities, women’s clothing budget held about even with 


rest of family 


Women spent about half their total cloth- 
ing allowance for coats, suits and dresses, 14‘, for 
iderwear and nightwear, 10°; for hosiery, 14°; for foot 
and 12% for hats, gloves and other accessories. Aver 
tive expenditures by men of footwear ranged from 
total clothing allowance (large cities) to 18‘; 

rban areas 


Dollarwise, entire family spent as little as $394 
r clothing in Louisville, Ky., and New Orleans, 


<x 
>— 
a. 
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to as much as $609 in Chicago. While the report fails to 
estimate exactly how much of this went for footwear, best 
figures place it between $60 and $90, 
e e 

Office of Price Stabilization has produced 
some interesting figures on scrap leather industry. 
Reason for figures apparently to justify suspension of scrap 
leather price controls early this month. At any rate, agency 
figures total annual value of all scrap leather produced by 
shoe manufacturers, tanners and leather cutters is under $1.5 
million. Thus, scrap leather, a by-product of production of 
shoes and other leather goods, is held “insignificant” against 
leather and leather goods industry's total annual production 
figure of $3 billion. 


Textile and leather companies paid out 
$11.9 million in publicly-reported cash dividends 
during July, says Commerce Department. This is over 
$2 million below the $14.2 million paid out in July 1951 
For the first seven months of this year, total dividends amount 
to $89.6 million, fully $13.6 million less than the $103.2 
million reported in the same period last year 

e e 

Average weekly earnings of leather and 
leather goods workers showed seasonal increase in 
July. Bureau of Labor Statistics reports earnings at $50.33 
against $47.12 a year ago July and $50.22 in June 1952 
Average weekly hours worked rose also to 38.6 as against 
37.1 in July last year and 38.1 in June 1952. Average hourly 
earnings set at $1.304 this July against $1.270 last July but 
below the $1.318 figure reported for June this year. 

e e 

Indication of supply situation in Canada 
is fact export permits are no longer required to ship out 
hides or leather. Such a permit still necessary for exports of 
shoe machinery to all destinations other than U. S 

a e 

Latest cattle population figures by Depart- 
ment of Agriculture set present total at 92 million 
and still going up. This is more than enough to supply 
current leather needs. Year's output of shoes, which con- 
sume 85‘ nation’s leather supply, now estimated at 490 
million pairs, including military, a rise of some 20 million 
pairs over 1951. Needed for these shoes will be 20 million 
cattlehides, 10 million calfskins, 36 million goatskins 
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CIVILIAN OUTPUT SEEN 5% OVER °51 





OVERALL GAIN AT 
2.3% FOR EIGHT MONTHS 


August Figures Show Rise 


Of 6.4% 


Shoe production in the first eight 
months of 1952 totaled 335,056,000 
pairs or 2.3 percent above the com- 
parable 1951 period, the Tanners’ 
Council estimates. 

The Council estimated, however, 
that the number of civilian shoes pro- 
duced in the eight-month period 
would show a gain of five percent 
over civilian totals in the first eight 
months of 1951. This is equal to an 
annual civilian rate of between 480 
and 490 million pairs. 

Total July output amounted to 37 
million pairs or 13.7 percent more 
than reported in July a year ago. 
For Aug., the Council estimates a 
production of 46 million pairs, some 
6.4 percent ahead of Aug. 1951. 
Gains are believed to have occurred 
in all major shoe categories including 


mens shoes. 


Output Up 


Output for the first seven months 
of 1952 is estimated at 289,056,000 
pairs or 1.7 percent ahead of last 
years period. Here again, civilian 
shoe output in the period is esti- 
mated to have exceeded 1951 figures 
by at least 4.5 percent. 

Average factory value per pair of 
civilian shoes shipped in June was 
placed at $3.47 as compared with 
$3.73 per pair in June 1951. The 
June 1952 average was two cents per 
pair above the May level but 26 cents 
below June 1951 and 18 cents pei 
pair above June 1950. 

A further breakdown of July pro- 
duction figures by the National Shoe 
Manufacturers Associations indicates 
that civilian shoe output in this 
month was close to 18 percent over 
that reported in July 1951. The fol- 
lowing is a breakdown of shoe pro- 
duction by types for the seven months 
period of both years. 


Ist 7 months 
(000 pairs) 1952 1951 
Men’s 58,153 65,307 
Youths’ & boys’ 9,855 8,287 
Women’s 135,994 127,696 
Misses’ & children’s 36,763 33,570 
Infants’ and babies’ 21,265 21,162 
Other (slippers, etc.) 27,026 28,319 


289,056 


Total 284,341 
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The Shoe Manufacturers Associa- 
tion has also prepared a study of the 
relation of actual production figures 
as released by the Department of 
Commerce and estimates made pre- 
viously by the Tanners’ Council. 

Original Estimate* 
Potential 
Month Production Consumption 
Jan. 41.3 (Census) 40.0 
Feb. 42.5 ~ 40.0 
March 44.0 - 45.6 
April 43.0 “ 39.6 
May 41.0 5 36.8 
June 39.7 = 38.8 
July ‘37.0 (T.C. Rev.) 34.0 
Aug. 46.0 (T.C. Prelim.) 44.8 


UNITED STATES SHOE 
BUYS RIPLEY PLANT 


United States Shoe Corp., Cincin- 
nati manufacturer and chain, has an- 
nounced the purchase of the former 
Roth, Rauh and Heckel shoe plant in 
Ripley, O. Announcement of the pur- 
chase, expected to make possible a 
considerable expansion of the com- 
pany’s production facilities, was 
made by Jos. S. Stern and A. B. 
Cohen. 

The Ripley plant is a modern one- 
story structure with 40,000 square 
feet of floor space in which some 400 
employes will make the company’s 
Cobbie line of Red Cross shoes. Full 
production is expected to be under- 
way in time for early spring deliv- 
eries next year. 

This will be the seventh plant used 
for the Cobbie line and will bring 
production of Red Cross and Cob- 
bies to 20,000 pairs daily. Other 
plants are located in Cincinnati, 
Chillicothe. Greenfield and Harrison. 
O., and Crothersville and Vevay, Ind. 
Purchase price of the plant was not 
announced. 


Leather Show To Open One 
Hour Later 

The Tanners’ Council Leather 
Show, which generally opens at 10:00 
a.m. on each of the two days it runs, 
will commence an hour later at 11:00 
a.m.. Sept. 4 this year, according to 
Council officials. 

Delay in the opening hour will be 
caused by a late function on the 
previous evening at the Waldorf- 
Astoria ballroom which will prevent 
tanners from setting up their display 
booths in time for the usual opening. 

Show hours are now from 11:00 
a.m. to 8:00 p.m. on Thursday. Sept. 
hand from 9:00 a.m. to 4:00 p.m. 
on Friday, Sept. 5. 
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KARSTEN TO HEAD 
NEW CONTROLS UNIT 


New Director Favors End Of 
Shoe Price Lids 


Thomas L. Karsten, a leading voice 
within government for suspension of 
price controls over shoes, has been 
promoted to director of the consumer 
goods division of the Office of Price 
Stabilization. 

Karsten, formerly with the prose- 
cution staff at the Nuremburg war 
trials. with the Kefauver crime com- 
mittee and assistant to the Governor 
of Puerto Rico and the Secretary of 
Interior, was head of consumer goods 
distribution, which included controls 
over shoes, leather and hides. 

This division has been merged with 
the consumer durable goods division, 
and Karsten becomes head of both 
units, 

As early as last spring, Karsten 
began urging price controllers to sus- 
pend controls over shoes, as well as 
over hides and leather on the grounds 
supply and productive capacity were 
adequate. 

Early in Aug., the path appeared 
clear for speedy suspension of shoe 
price controls, which would end 
much record-keeping for shoe man- 
ufacturers and others. During the 
month, however, some OPS policy 
makers decided to take another look, 
on the grounds that actual shoe prices 
were close to ceilings in many cases. 

At this writing, the matter is still 
under study at OPS. 


CANADA TANNERS JOIN 
LEATHER INDUSTRIES 
The Canadian Tanners’ Associa- 
tion has voted to join Leather Indus- 
tries of America, U, S. leather pro- 
motion organization. Vote of the 
membership was unanimous, accord- 
ing to officers of the Canadian group. 
Reinhold Lang, president of Lang 
Tanning Co., Kitchener, Ont., has 
been named to represent Canadian 
tanners on the Leather Industries’ 
policy committee. The Canadian 
group will support the promotional 
organization on the same financial 
basis as do U. S. tanners, according 
to Lang. who added that the affilia 
tion becomes effective “immediately.” 
Officials of the Canadian group anc 
Leather Industries met recently 


New York and Toronto. 
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SHOE MEN BID FOR 
SCHIAPARELLI LICENSE 


Choice To Be Made Within 
Next 30 Days 


The name of one American shoe 
manufacturer will be made public 
within the next 30 days as United 
States Afhliate of the newly estab- 
lished Schiaparelli, Inca French- 
American firm which will promote 
and coordinate fashions and fashion 
accessories designed by the famous 
Paris couturiere in France but 
manufactured in this country. 

Spelling out further details of the 
Schiaparelli, Inc., setup, Malcolm A. 
Rieser, vice president and general 


Malcolm A. Rieser 


manager of the firm, disclosed that 
more than 50 American manufactur- 
ers, including those in the shoe, hand- 
bag, glove and belt industries. are 
currently negotiating for franchises. 
Among theme are some seven or eight 
shoe manufacturers. 


From $35 
Rieser explained that the Schia- 
parelli-labeled footwear would come 
only in high-style women’s types and 
would retail from $35 per pair up 
and would be sold in all better de- 
partment and specialty stores as well 
as in some exclusive shoe. stores. 
However. he made it clear that the 
manufacturer chosen to produce the 
Schiaparelli shoes would be given a 
free hand in choosing retail outlets 
from among the 500 Schiaparelli out- 
lets throughout this country and from 
his own list of retail and department 
stores. 
[he footwear afhliate will have the 
ete sales rights for all of North 
including Canada and Mex- 
He will work in close coopera- 
Madame Schiaparelli in 
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Paris who will personally guide the 
designing of shoes as she has in the 
past. 

Madame Schiaparelli has designed 
shoes before and will serve as prin- 
cipal creator at the head of her 230- 
man designing staff in Paris. As for 
production goals, these will be left 
entirely to the American affiliate 
manufacturer. 


“Family” Set-Up 


Madame Schiaparelli will arrive on 
Sept. 13th for a round of conferences 
with prospective affiliates. Talks will 
be aimed at creating a “family” of 
manufacturers to assure fullest co- 
ordination of all parts of the Schia- 
parelli, Inc., costume from shoes up 
to the smallest accessory. 

Summing up his remarks, Rieser 
said that the shoes under the Schia- 
parelli, Inc., label, as well as other 
parts of the costume, will be designed 
with an eye on the woman who looks 
for the “unusual” and for whom 
“taste and not price” is the essential 
element. He emphasized __ that 
Schiaparelli, Inc., products would be 
*“American-produced. with the Paris 
touch.” 


CHARMING SHOE EDITION 


For September Charm magazine 
has prepared a special shoe presenta- 
tion which will go to 770 department 
store shoe buyers and executives of 
shoe specialty shops throughout the 
country. This shoe edition is a sup- 
plement to the magazine’s regular 
monthly bulletin geared to retailers, 
merchandise managers and buyers. 


Outlining Charm’s shoe fashion 
concept, it includes practical, work- 
able suggestions for windows, dis- 
plays, ads and promotions for shoes 
based on a recognition of the im- 
portance of a shoe wardrobe. Three 
hundred and twenty-two shoe manu- 
facturers will receive the supplement 
also so that they may be aware of 
Charm’s thinking on the matter. 

The service comes as a result of a 
belief that an extended editorial cov- 
erage and strong promotion cam- 
paign can mean more shoe business. 
Stressed in the booklet are on-the- 
job shoes, desk-drawer shoes, after-5 
shoes, at-home shoes, weather protec- 
tion shoes and sport shoes. <A tie-in 
with advertisers is made, calling buy- 
ers’ attention to sources carrying 
those shoes which will be shown edi- 
torially and in coordination with cos- 
tumes pictured in the newsstand issue. 
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MOLEY TO SPEAK AT 
NATIONAL SHOE FAIR 


Raymond Moley, well-known politi- 
cal analyst and author. will be the 
featured speaker at the opening break- 
fast of the National Shoe Fair to be 
held Monday, Oct. 27, at Chicago. 

Author of a nationally-syndicated 
newspaper column, Moley is a regu- 
lar contributor to Newsweek maga- 
zine and writes the magazine's “Per- 
spective” page. He has been a uni- 
versity professor for 30 years and is 
currently a professor of Public Law 
at Columbia University. A journalist 
for the past 20 years, he is best known 
as an authority on American political 
and economic. affairs. 

Moley creafed and headed the fa- 
mous Brain Trust during Franklin D. 
Roosevelt’s initial presidential cam- 


paign. He served as the President's 
major adviser in preparation of im- 
portant state papers during the first 
three years of Roosevelt's first term. 
In the now-famous Hundred Days 
session of Congress in 1933, Moley 
played a major role in the formula- 
tion and management of new legisla- 
tion. During the same year he served 
a short period as assistant Secretary 
of State. 

Moley’s address before the Na- 
tional Shoe Fair will be entitled, 
“How To Keep Our Liberty,” which 
is also the title of his recent book 


published by Alfred Knopf. 


One Agency To Buy 
Military Footwear 
unified 
Agency will handle purchase of all 
military footwear if present plans 
materialize, according to latest trade 


A single Procurement 


reports. Plans call for the Agency 
to begin functioning on Oct. 1. 

Officers and personnel from the 
various branches will be included in 
the new Agency, which will also pur- 
chase other apparel items needed by 
the services. 





HAVERHILL UNION OFFICAL 


HELPS FRENCH 


Four French shoe plants have 
joined together in an effort to increase 
their productivity and raise the stand 
ards of living of their workers 
through a specialization program 
recommended during a survey spon- 
sored by the Mutual Security Agency. 

Joseph C. Goyette, shoe production 
expert of Haverhill, Mass., and a 
productivity consultant on the staff 
of the U. S. Special Representative 
in Europe, recommended to MSA that 
the four factories in the Toulouse- 
Marseille region act as pilot demon- 
stration plants to show what can be 
accomplished in raising productivity 
in the French shoe industry. 

In Feb. and March, when he first 
visited the four French plants, Goy- 
ette discovered that each one was 
producing shoes by four different 
processes. The Soulet Shoe Co. of 
Saint Antoine; Rui-Sarda and Sons, 
Limoux; Barroussel Shoe Co., and 
Pons Shoe Co., both of Toulouse, 
were turning out men’s “Goodyear 
welt” shoes, women’s specialty shoes, 
as well as two other lines using the 
California Process and what they 
called a “flexible” process. The lat- 
ter involved a stitched down process 
used for children’s shoes and for 
men’s and women’s house slippers. 


UP PRODUCTIVITY 


Goyette suggested that each plant 
specialize in one process and dis- 
cussed his plan for increasing their 
productivity with management and 
labor representatives of the four 
plants. He made suggestions to them 
for new plant layouts. work flow and 
for eliminating handwork. 

Upon his return to the plants in 
July to recheck on his original sur 
vey. he found that they had already 
started preliminary work to reorgan- 
ize for specialized production. They 
were planning for pooling such op- 
erations as designing and cutting, sell- 
ing and transportation, and were 
setting up a unified cost accounting 
system. The managements of the 
four plants were working closely with 
CIERP (the Free French Labor 
Union’s Productivity Center) in order 
to determine the best method of ob- 
taining and assuring labor coopera 
tion in carrying out the all-out pro- 
ductivity program. Their major 
objectives are to improve the quality 
of their products, bring down sales 
prices and raise workers’ wages. 

Goyette. who is on leave of absence 
from his position with the United 
Shoeworkers of America. CIO, was 
appointed by MSA to survey the 
European shoe manufacturing indus- 








DISCUSS NEW LICENSING AGREEMENT 








Maynard H. Moore (left), treasurer and general manager of Maynard H. 
Moore, Jr., Inc., and Leather Fashioners and Craftsmen Co. of Stoneham. 


Mass., talks over new licensing agreement with Charles F. 


Batchelder. Ir. 


The two companies were recently licensed to manufacture plastic Pre-Welt and 
Stitchdown Welting by Shoe Patents Corp., Boston, of which Batchelder is 


president. 
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try. During the past year he has 
observed manufacturing operations 
in 170 shoe plants in 81 cities in 
Denmark, Norway, The Netherlands, 
Western Germany and France. He 
has offered assistance to management 
and labor in these plants by recom- 
mending time- and _— labor-saving 
methods to stimulate their production 
in order to help them attain the high 
rate of productivity achieved by the 
American shoe manufacturing indus- 
try. 

Generally, although he found that 
the type of machinery used and the 
labor efficiency in the European shoe 
manufacturing industry was. satis- 
factory. he felt the industry suffered 
from what he called “diversified pro 
duction.” Most of the plants pro- 
duced many types of shoes instead of 
specializing in one particular line, 
thus keeping part of the machinery 
idle and reducing production efh- 
ciency. 

Goyette is optimistic about the re- 
sults which will be accomplished 
through the setting up of these demon- 
stration plants in France. He believes 
that they will act as models for the 
industry. bringing about the adapta- 
tion of modern shoe production, styl- 
ing and distribution methods with 
resultant benefits to the French 
worker and consumer. 

The managements of the four 
French plants have now requested 
MSA aid in implementing the demon- 
stration plant project’ under the 
agency's productivity and_ technical 
assistance program. Because of his 
knowledge of the groundwork on 
which the technical assistance project 
is based, as well of his understanding 
of the problems of bringing the 
French pilot demonstration program 
to its final stage, Goyette will return 
to France in early Oct. Along with 
him. MSA will also provide a mar- 
keting and merchandising specialist 
to aid in setting up the new distribu- 
tion and selling methods required 
under the new program. 

Goyette, 69, has had long experi- 
ence in the shoe business. He started 
out 54 years ago making shoes by 
hand in his father’s shop in Haver- 
hill. He has held positions such as 
supervisor, production manager and 
plant superintendent with New Eng- 
land shoe manufacturing firms. II: 
was formerly manager of Executiv: 
Board 31 of the United Shoe Work 
ers of America in Haverhill. and 
Board member of the Massachusett- 
State CIO Industrial Union Coun: 
The French union has made him a 
honorary life member as a result 
his work during the past year 
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POTVIN OPENING 
DRAWS LARGE CROWD 


More than 250 people, including 
many prominent shoe manufacturers 
and retailers as well as Brockton, 
Mass.. civic officials attended the ofh- 
cial opening on Aug. 15 of R. J. Pot- 
vin Shoe Co.’s new factory. The firm 
manufactures Buntees hand-lasted 
moccasins. 


Guests were taken on a conducted 
tour of the factory which contains 
five times the capacity of Potvin’s 
former plant. The new plant formerly 
housed the Packard Carton Division 
of Walk-Over Shoe Co. 
some 30,000 square feet of floor 


It contains 


space. Potvin’s capacity is now set 


at 18,000 pairs per week. 


Shoe manufacturer Dick Potvin, president of the R. J. Potvin Shoe Co., conducts 
Paul DeFalco, owner of the DeFalco Shoe Stores in Poughkeepsie and New- 
burg, N. Y., on a personal tour of the new Potvin plant for the manufacture of 


Buntees Baby Shoes. 


CONTRACT TANNING 
PRICE CONTROLS EYED 


OPS Acts On Request Of 


New England Group 


A study aimed at removing price 
controls from contract leather’ tan- 
ning is under way at the Office of 
Price Stabilization, according — to 
Washington sources. 

The OPS said the study is at the 
request of the New England Shoe 
Manufacturers Association, which 
has asked the agency to look into the 
matter. 


Short Of Facts 


OPS said it is short of facts at 
present on just how much contract 
tanning there is, although it believes 
the practice is comparatively limited. 

Government officials admit a “deli- 
cate situation” where leather controls 
have been suspended, in general, 
while contract tanning is left under 
controls. 

The reason for this, they pointed 
out, is that contract tanning has 
come under the unit of 
the price control agency, while shoe, 
leather and hide controls are under 
another branch. 


“services” 





MONEY FOR OVERHAUL 


When the productive powers of your business need overhauling, 
remember the greatest working tool of all is money. And it is 


CROWPTON 
RICHMOND 
COMPANY 


available for such jobs from Crompton Factoring. 


We provide you with the liquid assets so necessary for peak per- 
formance. You get cash daily for receivables. You no longer tie 
up your own capital in customers’ open accounts. 


This steady influx of ready cash gives you financial mobility. It strengthens 
credit... speeds up capital turnover... makes every dollar in assets more 


productive. 


Crompton Factoring habitually works so effectively for better performance in 


volume and profit that it’s just like a well-oiled machine. 


Flan Fels 


CROMPTON-RICHMOND CoO,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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MOCCASIN 
COWHIDE 


SHOE PATTERN GROUP 
FORMED IN NEW YORK 


To Operate Independently 
Of National 


Another new New York trade 


group has come into being. This is 


den & Quick, Inc.. secretary; and 
John Barcheski, Bedford Shoe Pat- 
tern Co., assistant treasurer. Selig- 
man & Seligman, New York law firm, 
will act as counsel. 

The New York group plans to be 
instrumental in such things as cen- 


the Association of Shoe Pattern Man- 
ufacturers of Greater New York. Inc. 


at its colorful best 


tralized buying of raw materials, 


credit checking and joint negotiations 


Soft for comfort... most 
adaptable to laced moc- 
casins and casual shoes... 
the finest full grain you've 
ever seen .. . truly it is 
moccasin cowhide at its 
best . . . in all the most 
fashionable and original 
colors. 


which will operate entirely independ- 
ently from the National Shoe Pattern 
Manufacturers Association. 

Officers of the new organization 
are Joseph W. McGee of McGee- 
Kenyon, Inc., president: W. J. Reb- 


inson of the Brooklyn shoe pattern 


of labor contracts. 


®@ Morris Silverman has been named 
head of all New England operations 
for New York Industries, Inc., manu- 


company of the same name, vice facturer of shoe fabrics. Mrs. Virginia 
president; Thomas Citrangola, Prehm Morris has been appointed sales repre- 


Co., treasurer; Edward L. Roy, Hol- sentative in the St. Louis area. 





Write for samples today. 


COMPARATIVE LEATHER PRODUCTION FIGURES 
LOS ANGELES CATTLEHIDE LEATHERS (Im 1,000 hides) 
TANNING CO. Total Stee. ee = 


Cattle 
4101 Whiteside Street Hides Sole Upper cal dilery Strap 
Sk 1939 22095 7833 12124 531 477 387 
Los Angeles 63, California 1940 21070 7032 11582 675 524 382 
1941 28121 9080 15600 1064 650 581 
1942 30828 10432 15598 1213 637 936 
1943 25656 8290 13073 1292 632 sco 
1944 26152 8420 13002 1439 613 629 
1945 27566 8525 14567 1324 556 572 
1946 26905 8510 14057 1158 510 827 
1947 28824 8924 15529 1134 440 813 
1948 26070 8016 14213 1004 270 760 
1949 23332 6384 13753 759 227 674 
1950 24391 6127 15377 789 218 813 
1951 22703 5414 14054 984 284 673 
INDUSTRY’S 1952, Jan. 1880 436 1222 50 20 40 
Feb. 1862 434 1198 54 19 47 


Mar. 1753 385 1135 45 19 48 

IDE April 1782 411 1126 +6 23 53 

May 1880 429 1192 50 22 57 

BOOK ON June 1830 410 1161 54 17 56 


TANNING CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS (In 1,000 hides) 
| (nena ee a, 


Total Glove, 
TANNING PRO- Se = = ia 6 
Kip Kid Lamb ment Shoe lings Othen 
CESSES, by August 1939 14027 40419 38914 18420 2563 6327 
: 1940 11387 37697 37920 17725 3322 6907 
C, Orthmann, interna- 1941 13098 45373 51915 22542 5779 9428 
tional leather authority. 1942 12264 41127 53629 19459 9596 9591 
é y 1943 11112 37351 59315 20415 11210 12216 
This 414-page technical 1944 10930 34653 53976 20370 6690 11876 
eet 1945 11636 24026 52450 17294 6508 11495 
classic includes the new- }j/) 1946 10836 24123 47999 15781 9923 8918 
st of practical informa- 1947 12471 37188 36535 11265 5409 7363 
‘ P i 1948 10480 37970 33492 10419 4993 6688 
tion in the industry. 1949 10173 34774 28644 8411 4498 $737 
. 1950 10661 37159 31501 9750 5322 6091 
Price $12.50. The Rumpf 1951 7955 31111 24504 7108 3074 5774 
os 1952, Jan. 717 2614 2047 623 207 436 
Publishing Co., 300 W. Feb. 805 2513 2279 776 222 455 
Adams St., Chicago 6, III. Mar. 732 2430 2081 719 225 429 
April 792 2440 2102 703 223 405 
May 703 2327 2291 880 316 368 
June 769 2414 2315 865 326 395 

















*Data from 1942 forward not directly comparable with previous data. 
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“NEW ERA" AHEAD IN 

JUVENILE FOOTWEAR 
Unofficial Launching Set 
For Shoe Fair 


\ new era in children’s footwear 
is expected to get an unofficial launch- 
ing at the National Shoe Fair in Chi- 
cago next Oct. 27-30. That’s the con- 
sensus of many of the nation’s shoe 
producers of juvenile shoes as found 
in a recent industry study by the Na- 
tional Shoe Institute. 

First. the current trend is strongly 
toward more imaginative and “grown 
up” styling in juvenile shoes. 

Second, greater emphasis on “fune- 
tional” footwear 
serve as more than a utility foot cov- 
ering, but “to harmonize with every 
intricate motion of the growing foot 
in vigorous action.” 

Third, more emphasis on foot 
health values—particularly an effort 
to educate parents concerning the 
false economy of having children 
wear outgrown shoes simply because 
the shoes and not yet outworn. 

This formula of trends applies to 
shoes for school, for play. for party 
and dress. Thousands of new styles 
in juvenile footwear will be intro- 
duced at the National Shoe Fair 
expected to be the largest such dis- 


shoes designed to 


play on record. 

Shoe producers see no signs of de- 
cline in the postwar juvenile shoe 
boom. The extent of this postwar 
boom has not been generally realized. 
For example, the industry before the 
war produced annually about 79 mil- 
lion pairs of juvenile shoes for the 
32 million children 14 years of age 
and under. Today. the shoe output 
is about 108 million pairs for 48 mil- 
lion children in the same age group. 

One answer, of course, is the great 
increase in births over the past 
decade. For example, in the 1931-40 
decade a little over two million babies 
a year were born. In 1942 the birth 
rate jumped to three million, con- 
tinued to climb to a postwar annual 
rate of about 3.7 million. In fact. 
1952 is expected to set a new record 
with a shade under four million 
births. Every baby means an- 
other two to four pairs of shoes an- 
nually after the child the 
walking stage. 

But there’s one outstanding fact 
today’s kids: they demand 
of up-to-date styling in their 

And mothers feel the same 
way. The ever-popular patent one- 
trap Mary Jane and the utility ox- 
ford are still with us—what the in- 
dust calls bread-and-butter shoes. 


new 
gets to 
about 


ple ity 


shoes, 


Aug 1952 


MILITARY 
BIDS AND AWARDS 





Rubber Boots 
September 9, 1952 — QM-30- 
280-53-125, covering 163 pairs fire- 
man’s rubber boots, size 7. Opening 
at 3:00 p.m. in New York with de- 
livery, 100°) overseas pack, to San 
Francisco Port of Embarkation, by 


Nov. 1. 1952. 


Full Rubber Soles 

September 23, 1952 — QM-30- 
280-53-122, invitation to 
bid on 23,184 pairs full rubber soles 
at 10,584 pairs, size 8 and 12.000 
pairs, size 13. Specification MIL-S- 
LOO47 (QMC) dated Nov. 28, 1949, 
Type I. Opening in New York at 
3:00 p.m. with delivery, L000 over- 
seas pack, to Schenectady General 
Depot, at 11.736 pairs during Jan. 
1953 and 11.448 pairs during Feb. 
1953. 


covering 





What Hooker Sodium Sulthrdrate 


does for the Leather vou make... 


SOLE LEATHER 


desired 


With Hooker Sodium Sulfhydrate, 
you can increase sulfide strength of the unhairing solution 
just as desired, and still keep alkalinity low. This means 


easy unhairing in limited time. Hides are ready when 


without loss of hide substance from long im- 


mersion. Results: a minimum of swelling . . . greater yield 


of tight, solid, smooth-grained leather . . . 


a significant 


saving of time and extra operations in the beam-house. 


CALFSKINS AND HORSEHIDES—The tender grain 
of these skins is protected by Hooker Sodium Sulfhydrate 


from excessive swelling and plumping caused by high 


alkalinity. With 


Sodium 


Sulfhydrate, a minimum of 


swelling takes place, resulting in a better yield of fine, 


smooth leather. 


GOATSKINS 


Destructive bacterial action is held to 


a minimum, because Hooker Sodium Sulfhydrate in- 


creases the solubility of the lime and permits more con- 
stant pH value than with Sodium Sulfide. Sulfide content 
can be built up, with low alkalinity. Alkalinity can be in- 
creased or held as desired, without affecting sulfidity. 


Result: Greatly simplified control of quality, even with 


skins that vary widely in sensitivity. 


When dissolved in lime, Hooker Sodium Sulfhydrate 
forms only half as much caustic soda as the same quantity 
of Sodium Sulfide forms. This gives you precision control 


of unhairing 


solutions 


and many other advantages. 


Write today for a copy of Hooker Bulletin 500, “Sodium 


Sulfhydrate for the Leather Industry,” 


which suggests 


unhairing procedures for various leathers. 


HOOKER 
ELECTROCHEMICAL 


COMPANY 


1 UNION ST., NIAGARA FALLS, N. Y. 
WILMINGTON, CALIF. 


NEW YORK, N. Y ° 
TACOMA, WASH 


HOOKE 





SODIUM TETRASULFIDE 
MURIATIC ACID *¢ 


CHLORINE ° 
CAUSTIC SODA * 


CHEMICALS 


SODIUM SULFIDE ® 
PARADICHLOROBENZENE 





10-1398 
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® Robert Burns has been named re- 
gional manager in the San Francisco 
Bay area by Edison Bros. Stores, Inc. 
of St. Louis. He will supervise 12 of 
the Edison ladies’ retail shoe stores in 
that area under the jurisdiction of Roy 
Haydel, area field executive. Burns 
was manager of the company’s Leed’s 
Shoe Store in Portland, Ore., and has 
been with Edison since 1937. Edison 
now operates 236 stores in 37 states 
and the District of Columbia and 
grossed over $78 million in sales last 


year. 


® Joseph C. Goyette, former man- 
ager-treasurer of United Shoe Workers 
of America, CIO, local in Haverhill, 
Mass., has returned after nearly a year 
in Europe as a representative of the 
Marshall Plan. He inspected shoe fac- 
tories in France, Netherlands, Den- 
mark, Norway and Western Germany. 


® Hooker Electrochemical Co. has 
appointed Horace W. Hooker, Jr., 
as assistant to the general sales man- 
ager, Peter N. Maclaren as purchas- 
ing agent, and Robert F. Schultz as 
assistant technical superintendent. 


@ Jules Star of Jules Star Co., Inc., 
38 Park Row, New York City, visited 
Boston last week to call on his various 


accounts, 


joined 


® Sidney Westheimer has 
York 


Hides in New 


Transamerican 
City. 


®@ Glen E. Yoquelet, vice president 
and treasurer of Auburn’ Rubber 
Corp., has been elected general man- 
ager to succeed the late David M. Sel- 
lew. A. B. Littleton was elected as- 
sistant treasurer. A. L. Murray is 
president. Earl F. Fribly is secretary, 
and C, L. Boger is assistant secretary. 


® Hiram Gordon, for many years 
vice president and general factory 
manager of The Walker T. Dickerson 
Co., Columbus, has rejoined The Ir 
ving Drew Corp. as general factory 
superintendent. Well known as a top 
manufacturer of women’s lightweight 
flexible welts, he will supervise manu- 
facture of the “Drew Arch Rest” and 
“Dr. Hiss Balanced Shoes.” 


@ Guy B. Fitz, son of the late Amos 
Fitz, founder of Fitz Bros. Co., Au- 
burn last manufacturer, was honored 
recently on the occasion of his retiring 
from the business. A veteran of the 
last making industry, he holds many 
patents on last making methods. Fitz 
Bros. is a branch of United Shoe Ma- 
chinery Corp. 


® Herman Mostow, former super- 
intendent of Middletown Shoe Co., 
Middletown, N. Y., has joined Flor- 
sheim Shoe Co. in Chicago, it is re- 
ported. Sam Paterno is now superin- 
tendent at the Middletown firm. 


® Kenneth Roy has been named su- 
perintendent of the Richards Wood 
Heel Co. in East Rochester, N. H., a 
new concern. 


LEGALLET 


GLOVE -TANNED 
MOCCASIN COWHIDE LEATHERS 


ALL SEASONAL COLORS 


GLOVE LEATHERS 


goat, cow and deer 


LLANA 


GARMENT LEATHERS 


goat and cow 


@ SAN FRANCISCO, CALIF. 


1099 QUESADA AVENUE 


REPRESENTATIVES: 


d ¢ ’ Pov! Wedseltoft, 407 East Michigan Street, Milwaukee 2, Wisc. 
John A. Dover, 177 William Street, New York 7, N. Y. 
q Industrial Leathers, 722 East Washington Bivd., Los Angeles, Calif. 
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PRE-LEATHER SHOW 


SLUMP 


RULES MARKETS THIS WEEK 


Shoe Manufacturers On Sidelines During Normally 
Slack Period 


Some business in sole leathers 
but most upper leathers feel slow- 
down. Tanners intent on keeping 
prices down, hold production to 
level of orders. 


Sole Offal Slack 
Not much doing in this market. 
say Boston sole offal tanners and 
dealers. A summing-up would say. 


Actually. 





“Sales slow, prices steady.” 
there is not enough movement in 
Sole Moderate this market to indicate any price 
trend and tanners simply quote lists 
they have had; for past few weeks. 
Interested buyers find some tanners 
willing to talk price. 

For most part, both cow and steer 
bellies hold steady, bring 23-25e in 
most instances. Little heard above 
this. Single shoulders draggy with 
some tanners willing to make con- 
cessions because of accumulated 
stocks. Double rough shoulders 
reported moving well up to 50c¢ for 
tannery run heavyweight  welting 
stock. Lightweight jshoulders held 
at 53-54e and waist belt stock to 57c. 
Fore shanks slow at 15-17e. hinds 
at 18-20c. Heads slack at 17c. 


SOLE LEATHERS 


BENDS - BACKS - CROPS - BUTTS - HEADS 
SHOULDERS - BELLIES - SHANKS, Ete. 


OUTSOLES 


MEN'S » WOMEN'S - BOY'S 
MISSES’ - CHILDREN'S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


Some sales reported in sole leather 
market this week but nothing signifi- 
cant. Boston tanners find a_ little 
more doing than last week but 
attribute this to fact a few shoe 
manufacturers needed some leather 
quickly. The limited activity plus 
firmness of hide market and_ fact 
this is pre-Show week tends to hold 
leather prices firmly. 

Heavy bends, 10 iron and up, stili 
held around 53-54c tops. Good grade 
9/10 iron bends bring 56c and down, 
5/9 irons reported selling between 
60-63, and better grade light bends 
at 68-70c. Latter wanted as always 
and tanners do not have much 
trouble moving them. 

Sole leather tanners of Philadel- 
phia report activity in factory bends. 
However, findings remain very dull. 
Heads and bellies in demand but 
many tanners are short or sold up. 
They are not looking for business. 
No price changes. 








RMOUR LEATHER Ce 


CHICAGO - NEW YORK- BOSTON 





Calf Draggy 
Not much doing in Boston calf 
leather markets this week. This is 
expected by calf tanners in_ pre- 
Labor Day. pre-Leather Show period. 
tanners are a_ bit 


SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


However. some 
leery about current calf leather prices. 


hope they will not meet with con- 


Prices and Trends of Leather 


YEAR 1951 
AGO HIGH 


THIS 
WEEK 


MONTH 
AGO 


KIND OF LEATHER 
2 GLOVE LEATHERS 


HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


-18-1.35 
-15-1,30 
-30-1.40 
$0-1.25 
70-1.02 
70-86 
20-35 


80-1.10 
75-1.00 
85-1.05 
80-1.25 
70-95 
55-80 
18-32 
63-72 
58-68 
50-60 
70-80 
45-50 
£6-S8 
30-40 


73-1.00 
70-91 
80-95 
75-90 
80-92 
40-47 
17-28 
49-59 
46-54 
36-46 
67-72 
25-26 
50-55 
32-38 


73-1.00 
70-90 
80-95 
75-90 
80-92 
40-47 
17-28 
49-59 
46-54 
36-46 
67-70 
24-25 
50-55 
32-38 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 21-23 21-23 20-28 
SPLITS (Gussets) 16-18 16-18 21-26 
WELTING (1% x %) 7"- 8 12% 13% 
LIGHT NATIVE COWS 1714-18 1814-19 30-31 41 


68-73 
.02-1.08 
64-68 
93-1.02 
40-45 
26-30 


A.L.GEBHARDT CO. 


416 N. WATER ST, MILWAUKE 


PHONE DALY 8- 6919 


All prices quoted are the range on best selection of standard tannages using quality §[MNeIEy ARDT 


rawstock. WAUKEE 
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7 South St. NC. 
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Specialty Leathers 
Side — Horse 
Well known Tannages 
aa 4) 74208 3 
ANILETTE 
ROSS-ETTE 


and the popular 


AH Ross & Sons (Co 


Chicago 22, lilinors 


T 
A 
N 
E 
R 


certed resistance from shoe manu- 
facturers. A few buyers have 
tendency to leave calf market again 
after recent price increases. Tanners 
felt, however. that calf leather is 
reasonably as possible 


shown 


priced as 
under current market conditions. 
Suede held 85-95e but 
concessions below 85-80c are heard. 
Men’s weight smooth calf still listed 
at $1.00 and down. not much doing 
except in’ better grades and low 
grades helow 70-65c. About 
situation in women’s weight smooth 
and below. Low 


between 


same 


calf, priced at G&« 
grades at 65¢ and down, 
Splits Spotty 
Best business in splits on Boston 
market still in heavyweight suede 
splits although some sales in light- 
weights. Heavyweights bring 44-42c 
for black. up to 46c for colors. Lights 
up to 40c for 30-38 for 
black. 


colors, 


Work Glove Spotty 

Work 
sales made but not much pep. Trad- 
ing in work leather 
routine pattern evident the past sev- 
eral weeks and while prices firm 
little change recorded. Work glove 
splits are wanted in buying 
quarters but these outlets not overly 


Glove Splits: Occasional 


glove follows 


some 
anxious to make purchases as some 
supplies on hand from recent  pur- 
chases and additional quantities can 
be obtained without much difficulty. 
These buyers would like to buy at 
cheaper levels but find sellers still 
firm in their attitude on prices and 
resisting any attempts to do business 
Market for LM 
weight work splits has been 
holding unchanged with No. 1 grade 
at 14c, No. 2 grade at 13c and No. 3 
grade at 12c. M weight ; ee has 
been listed at L5e for No. Ide for 
No. 2 and 13c for No. 3 gr im 


at concessions. 


glove 


Garment Firm 

Recent strength in’ the rawstock 
market responsible for sellers main- 
taining firm ideas on list prices of 
38-39¢ and down for good tannages 
of horse hide garment leather. Aver- 
basis has been around 33 
of business the 
past week or ten days but some mem- 
bers of the trade expect a slow-down 
in view of the Labor Day holiday. It 
is thought purchases in coming weeks 
will be confined to fill-in lots as the 
bulk of buyers’ requirements for the 
Fall and Winter seasons pretty well 
Sheepskin leather 
in suede finish for the garment leather 
trade has moved well at 30c for good 
leather and 31-32e for top quality in 
some instances while poorer quality 


age price 
34ce. Good volume 


( overed by now, 
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last moved around 26c. Grain finish 
has not been so easy to move at last 
trading basis of 29c for good quality 
and at 26c and even less in several 
cases for tannery run lots. 

Bag, Case and Strap 

Not much activity in bag, case and 
strap leathers of late. Now and then 
an order is booked but sellers say 
that volume of business done not en- 
tirely satisfactory. They could stand 
more orders to maintain recent oper- 
ating schedules. Most producers busy 
making deliveries on sales previously 
hooked. Some quarters catching up 
on shipments of leather owed to their 
customers. Demand was expec ted to 
lag somewhat this week in view of 
the holiday coming up but some buy- 
ers have promised to place new busi- 
ness during September, possibly soon 
after Labor Day. Prices appeared to 
be holding unchanged for the most 
part, 48-50c being last quoted on 
214 ounce case leather and 52-54e 
for 3 ounce. Strap leather was about 
steady, Grade A russet of 4/5 ounce 
quoted at 55-57c, 5/6 ounce at 57- 
9c, 6/7 ounce at 59-6le, 7/8 ounce 
at 61-03c, 8/9 ounce at 63-65e, 9/10 
ounce at 66-68c and 10/11 ounce at 
69-Tle. Lists on B grade were still 
about 4c under and C grade another 
ke below prices quoted for Grade A. 
Colors bring a premium of 2c and 
glazed 3c more. 

Kid Slows Down 

Kid leather tanners of Philadelphia 
report that while there is still con- 
siderable activity in black suede, or- 
ders are in smaller quantity and vol- 
ume of business seems to be tapering 
off, 

Black glazed described as “moder- 
ate” at the present time. Orders for 
both suede and glazed mostly in the 
low-to-medium grades. Talk about 
colors again in evidence. Some tan- 
ners who have not yet processed 
colors are planning to do so soon. 
\ big season is expected when they 
get started. 

Nothing new reported about slip- 
per leathers this past week, Activity 
in linings is just about in proportion 
to activity in black suede fairly 
good still but showing tendencies of 
slowing down. Nothing new reported 
in satin mats or in crushed. In gen- 
eral, prices are firm. Tanners say 
they are having “much less trouble” 
getting their prices. 

Average prices quoted: 

Suede 32-92c 

Crushed 35c-75e 

Linings 25c-60¢ 

Slipper 25c-60¢ 

Glazed 25c-92c 

Satin Mats 69c-1.20 
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Belting Unchanged 

Rough leather tanners in the belt- 
ing leather industry find little change 
in the situation since last week. Tan- 
ners could sell more than they have 
in light and medium light weights 
and many were offering little in these 
weights. Extra lights are going beg- 
ging. Prices are fairly firm. Shoul- 
ders are still active. 

Curried shoulders — unchanged. 
Curried bend butts going fairly well. 
Curriers find the business is still 
coming in from the South, Little has 
developed in the North as vet. 
_Curriers not doing much buying 
since they find it difficult to obtain 
the weights they need. Also they say 
that prices are too high in the rough 
bend butts for the amounts they need. 
Prices hold firm. 

AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec. No.2 No.3 
Butt Bends . 1.22-1.35 1.18-1.30 1.14-1.20 
Centers 12” oe & 1.62 1 57 1.26-1.35 
Centers 24”-28” .. 1.45-1.58 1. 3 1.30 
Centers 30” 1.39-1.52 1 6 1.29-1.30 

1.12-1.28 1. 
1.04-1.20 1. 


Wide Sides 3 1.01-1.08 
Narrow Sides .... -94-1.00 

Premiums to be added: Ex Heavy, minus 2c 
to plus 5c; Light, plus 10c to 21c; Ex Light, 
plus 25¢ 


Glove Leathers Slack 

There is no snap to the leather 
business. Glove manufacturers do- 
ing fairly well but cutting their own 
stock and buying only supplies ac- 
tually needed. Tanners are working 
out stocks on hand and doing very 
little toward buying of raw stock. 
Leather prices static. Buyers will not 
pay more and tanners cannot take 
less. 

As usual, demand is for the heavier 
weights. All types of leathers within 
the 25 to 50c¢ price range can be 
moved. Ladies’ weights i 
except in lower grades. 


o Oo o 
go begging 


Tanning Oils Steady 

Tanning Oils maintained steady 
position this week with quotations 
unchanged. Raw Tanning Materials 
firm for the most part as business con- 
tinued at moderate pace. Consumer 
interest in Tanning Extracts showed 
no new developments as quotations 
were without change. 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp’t, bag 
‘ mete $70.00-$72.00 
“Fair Average’’ $103.00 
‘Merchantable’’ $ 98.00 
Sumac, 28% leaf ..... $130.00 
Ground “oe $130.00 
Myrobalans, J. 1's $44.00 
yenuines P .. $48.00 
hed, 40°, $65.00 
1 Cups, 30-32°, guaranteed $65.00 
Beards, 42°, guaranteed $88.00 
ve Bark, 30% So. Am $60.00 
ve Bark, 38% E. African $79.00-$81.00 


Wattle bark, ton 


ted sperm, 25% molsture.. .14-. 
1 Oils, 200 seconds visc., tks., 


Oils, 150 seconds visc., tks., 


1 Oils, 100 seconds visc., tks., 


1952 


Tanning Extracis 


Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
Tank cars P 
Barrels, c.l 
Barrels, l.c.l. . 
Chestnut Extract, Powdered (basis 
60° tannin), f.o.b. plant 
Bags, c.l 
Bags, }.c.! 
Cutch, solid Borneo, 55% tannin 
plus duty P 
Hemlock Extract, 25% tannin 
f.o.b. works ° 
bbls. c.l 
Oak bark extract, 25% tannin 
bbls. 644-64, tks 
Quebracho extract 
Solid, ord , basis 63% tannin, c.1 
pius duty 
Solid clar., basis 64% tannin, c 
Liquid basis, 35% tannin, bbls 
Ground extre 
Wattle extract, solid, c.l 
(plus duty) So. African 
Wattle extract, lid, c.l 
(plus duty) E African 
Powdered super spruce, bags, c.] 
05%; 1c 
Spruce extract, tks., f.o.b. wks 
Myrobalan extract, solid, 55% tannin 
(plus duty) 
Myrobalan extract, powdered, 60% tan- 
nin (plus duty) 
Valonia extract, powdered, 62 tannin 
(plus duty) 


Oak Bark Extract, Powdered, Swedish, 
65% tannin 

Quebracho Extract, Powdered, Swedish 
spray dried, 80% tannin . 

Wattle Extract, Powdered, Swedish 
73¢ tannin = ‘ 

Powdered Spruce, spray dried, Swedish 

Myrobalan, Swedish, Powdered 68-70% 

Oakwood, Swedish, solid, 60-62% 

Oakwood, Swedish, powdered, 64-66% 

Larchbark, Swedish, solid 54-56% 

Larchbark powdered Swedish Spray- 
dried, 60-62% 


Tanners’ Oils 


Castor oil, No. 1 C.P. drs. Le.l 
Sulphonated castor oil, 75% 2 
Cod Oil, Nfid., loose basis, gal $1.00-$1 
Cod, sulphonated, pure 25% moisture .14- 
Cod, sulphonated, 25% added mineral .12- 
Linseed oil tks., f.o.b. Minn 

drums 187- 
Neatsfoot, 20° C.T F 
Neatsfoot, 30° C.T 
Neatsfoot, prime drums, c.1] 

Led cece 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal 
Waterless Moe jon 
Artificial Moelfon, 25°, moisture 
Chamois Moellon, 25% moisture 
Common degras 
Neutral degras 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 
Sponging compound 











genuine shell cordovan — “the platinum of 
leathers’’ — for shoes, men’s belts, military 
belts and holsters, and shark print cordovan 
for tips on children’s shoes. 


Tt. Huch Leather Co. 


1525 W. HOMER STREET* CHICAGO 22, ILLINOIS 


KAYE & BARNES, INC. @ 93 South Street, Boston FRED SCHENKENBERG @ Dalias, Texas 
A. J. & J. R. COOK, INC. @ Los Angeles and San Francisco HARRY BLOCH e Havana, Cuba 





“SUPERIOR LEATHERS” 


Chrome Retan Sole Leather 
In bends... shoulders . bellies 
and long-wearing properties 


**Katz Chror 


The ideal leather for shoe glove 


Chrome Retan Upper Leather 
A quality shoe leather 


outstanding in its waterproofirg 


and garment purposes 


water resisting easily worked 


\ QeRIORTMG 7 
ee 3 2° = SUPERIOR TANNING CO. 
We, wy 


1254 West Division Street, Chicago 


4{lso cow and horse sides 


AGENTS 
Chicago, E. Block 
Boston, Slattery Bros 
New York, Simon Tannenbaum 
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BIG PACKER HIDES ACTIVE cows sold at 17loc. Ft. Worth and 


Oklahoma light average light cows 


AS MARKET TONE Is STRONGER sold at a premium of 23c. Heavy 


General Buying Points To Clean-Up Of Supplies 


native steer trading at 17¢ was lim- 
ited as many buyers would only bid 
l6loc. There were some scattered 


In Hide Markets sales of bull hides at 91/c for natives 


Big Packers Active 

Trading in big packer hides very 
active, all four big packers being free 
sellers at going market prices, steady 
for the most part. Additional trad- 
ing the latter part of last week boosted 
big packer sales to over 100,000 hides 
for that period. This week. over 
70.000 were sold in the first two davs 
alone and with fairly general buy- 
ing reported by large shoe manu- 
facturing tanners, prospects pointed 
to another clean-up of supplies in 
market. Cattle runs to principal live 
market centers are generally on the 
increase, Monday's receipts at 12 
markets being the heaviest since last 
November 5th. Resumption of im- 
ports of Mexican cattle expec ted after 
removal of the “hoof-and-mouth” em- 
bargo on Sept. Ist, is bound to in- 
crease hide supplies. 

As a result, of the steady build-up 
of beef cattle numbers in the U.S. 
in the past few years, estimates are 
that cattle receipts will run large dur- 


ested 


ULAS 


BATES 


LEATHER FILLER 


H. . 
SOLE LEATHER 
LINCOLN ginal 
and ‘ 
SPONSING ANG 
SON WASHING. CORE 
INC. TANNERS S 
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COUDERSPORT COLLOIDAL 
PENNSYLVANIA CHEMICAL 


and 8loe for brands while lighter 

ing remainder of year. In some quar- avg. bulls brought a half cent more. 
ters. hide supplies were expected to Independents Firm 
be so liberal that only a continued Large midwestern — independent 
export demand would prevent big packers have been free sellers of avail- 
packer hides from accumulating. Any able hide supplies. Early this week, 
excess of supply over demand, cf a Minnesota packer sold 1.250 Austin 
course, would tend to hold prices in heavy native cows at 1814c. A large 
check. lowa packer sold 1.250 butts early 

In late trading, some specialty out- at 13%c and 1.250 Colorados at 
lets purchased butt branded steers at 1214c. These packers. along with 
1315c instead of heavy native steers Packers’ Assn. and a few others, had 
which they considered too high in sold over 30,000 hides in the preced- 
comparison at 17c. Sole leather tan- ing week. At mid-week. an eastern 
ners. however, were unwilling to — packer sold 700 New England butts 
reach above 13c for butts and 12'c at 13e and Colorados at 12%c and 
for Colorados and sizable quantities 1.000 southeastern mixed heavy hides 
in mixed packs were purchased at at 17c for native steers, 13c for butts, 
these prices this week including some 18c for heavy cows and 91¢ for bulls. 
heavy Texas steers at 13c and Even Canadian hides were sold in 
branded cows at 15c. There wascon- — good volume, one packer moving 
siderable specialty tanner buying of 15, 20,000 at prices reported in line 
heavy cows at 18!oc for Chicago and with U. S. levels. Several packers 
St. Paul as well as one or two other sold Pacific Coast hides at 134%c for 
low freight points while other points butts. 13c for Colorados and 1415 
sold at I8c. Upper tanners were for branded cows, two big packers ac- 
credited with buying substantial — counting for 10. 11,000 while a third 
quantities of light cows at 18e for was understood to have moved an 
River points and some Chicago light undisclosed quantity. 


HIDE AND SKIN QUOTATIONS 
Suspended 


Present Week Ago Month Ago YearAgo Ceilings 


Heavy native steers 17 17 +171 17 28 28 
Light native steers 18 18 19 31 31% 
Ex. light native steers 191, 1943 21 33 34 
Heavy native cows 18 -18', 18 -18'% 18', 29% 29 
Light native cows 17'2-18 17'2-18 18',-19 30 31-32 
Heavy Texas steers 13 13 -134% 14', 25 25 
Butt branded steers 13 13-13% 141, 25 25 
Light Texas steers 16N 16N 17 3014 29%, 
Ex. light Texas steers 17"4N 17Y.N 19 31% 32 
Colorado steers 12% 12%-13 13% 241, 24% 
Branded cows 15 -15'4 185% 16 -16% 27% = 28%-29 
Native bulls 912-10 914-1014 11 19 -19'%4 20 
Branded bulls 814-9 812- 9, 10 18 -18'% 19 
Packer calfskins 40 -45 37-45 3 -45 45 -50 65 
Packer kipskins 30-35 $0 $5 -42', 35 -40 50 


= —>>EEELELpLp|=pS=pL]™]™~7_“_LpBbh _ _ ____=_==_=_=_=========S=Ssa 
REACH 


the Right People! 


. . . those who are most likely to need what you have to sell. 

@ You can do it—very easily too!—with a one inch single column “Want Ad” 
—for $2.50 a week—certainly not an obstacle to keep you from utilizing this 
valuable resource! . . . in the magazine voted first choice by shoe and leather 
manufacturers through nation-wide polls. 

@ Use L&S “Want Ads” to attract the attention of practically all those you 
want to reach. It’s the easiest and most effective way. 

@ Mail your “Want Ad” in—now—to: 


LEATHER and SHOES 


300 W. Adams St. Chicago 6, Ill. 
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Small Packers Spotty 

While trading slow getting under 
way this week, this situation was ex- 
pected in some quarters due to good 
volume done around the middle and 
latter part of the preceding week at 
price ranging from 1415c flat fob. 
for medium weight descriptions up 
to L5e selected for ordinary produc- 
tions and as high as 15'4c-16c_ se- 
lected for choice plump hides. Some 
tanner resistance to the latter prices 
was noticed early this week but it was 
reported that 16c flat fob. was paid for 
around 45-46 |b. avg. production 
while one car of 50-52 Ib. avg. good 
small packers brought 1514c selected 
fob. 

Influenced by the broad and active 
trading in the big packer market, 
small packers generally willing to of- 
fer more hides and go along at prices 
last realized. Tanners not expected 
to find it difficult to cover require- 
ments. In a few instances, buyers 
indicated they might not make any 
extensive commitments until after 
the N. Y. Leather Show on Sept. 4th 
and 5th when they will know better 
their customers’ wants and price ideas 
on leather. Some small packer bulls 
were reported available at 8c fob. 

Country Hides Dull 

Except for a few recent purchases 
of light hides, this market very duil. 
Tanners and dealers considerably 
apart in their ideas of value on many 
lots of country hides with trading 
restricted. Although higher prices 
have been previously reported asked 
in a number of selling quarters, some 
good mixed lots of country hides 
available at 12c flat trimmed fob. 
shipping points and some sellers have 
intimated they would consider firm 
bids around I11oc. However, traders 
have found it difficult to get tanners 
to bid over 1014 fob. country points 
and some buyers name limits of lle 
Chicago basis where freight costs 
are high on offerings from remote 
areas. Glue hides sold at 814-9¢ fob. 
Country bulls are held at 614-7e fob. 


Calf-Kip Up 

This week, one of the big packers 
sold 3,500 northern small plant calf 
at 45c for heavy and 40e for light. 
These prices are considered steady 
on the heavy but 3c up on the light 
calf. Another big packer reported to 
have sold August production of calf 
and kip but prices were difficult to 
confirm. It was believed this packer 
obtained the above noted prices for 
calf and possibly a premium for St. 
Pauls which had been offered at 47! 4c 
for heavy and 42'c for light. This 
packer also asked 37c for kip. Last 
big packer kip sales were at 35c for 
northerns. Overweights have been 
quiet and nominal around 30c. There 
has been no particular change in the 
market for packer slunks, regulars 
last bringing $1.95 and large hairless 
70c. 

In the small packer market, some 
advices have reported it has not been 
very easy to buy calf at last paid 
prices of 30-32c for lights and 35c 
for heavies and the same can be said 
of kip at 25-27¢ fob. as sellers have 
higher ideas. Country skins are nom- 
inally unchanged, calf at 1714-18¢ 
and kip at 17-174 on carload basis. 


Horsehides Quiet 


Market comparatively quiet. Un- 
trimmed northern slaughterer whole 
hides have been quoted within a range 
of $8.00-8.50 fob. shipping points. 
While last sales were reported up to 
the outside price for an especially 
fine lot. buyers have been slow to 
reach above the inside figure this 
week and there were reports an odd 
lot or two was purchased at that level. 
Trimmed hides are quoted at $7.25- 
7.75 fob. Cut stock has not shown 
very much activity although last sales 
of good northern fronts were at $5.75- 
6.00 and one very choice lot brought 
a premium price of $6.25. Butts 
were unchanged at $2.00-2.25, basis 
22” and up. 


Sheepskins Firm 

Shearlings and clips have contin- 
ued to display a firm to strong under- 
tone. One packer reported realizing 
$3.50 for one lot of clips. There have 
been numerous sales at around $3.25 
and a shade better. Therefore, a 
range of $3.25-3.50 would cover the 
market. Likewise, $2.75 to $3.00 is 
the prevailing trading range on No. | 
shearlings. The No. 2s have 
mostly at $1.75 while No. 3s last 
brought $1.10-1.20. Some puller in- 
terest in packer lamb pelts resulted 


sold 





“PODOMETRICS” 
IS NOT A 
CHINESE WORD... 


It's a new shoe science 
dealing with lasts, shoes 
and feet. A new book: 
PODOMETRICS — A New 
Dimensional Approach to 
Lasts, Shoes and Feet. 
What's wrong with the 
shape and fit of today’s 
shoes—and what can be 
done about it. Nineteen 
thought-stimulating chap- 
ters, 100 illustrations. 
Price $2.50. The Rumpf 
Publishing Co., 300 W. 
Adams St., Chicago 6, Il. 
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Solid and Powder 


549 W. WASHINGTON BLVD. 


CIPEC BRAND 


CHESTNUT EXTRACT 


Made from Live Wood 


Italian Stainless Sumac Crystals 


TANEXCO, INC. 


Sole Agents 


CHICAGO 6, ILLINOIS 
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in purchases at $2.75 per cwt. live- 
weight basis for choice westerns while 
mouton fur tanners paid as high as 
$3.00. 

Natives are usually sold at about 
25c less. Full wool dry pelts are 
nominal around 30c, last paid fob. 
shipping points. Some buyers now 
say they would pay that price on a 
delivered basis but sellers want 30c 


Pickled 


skins continue quotable at $10.50- 


and up fob. shipping points. 
11.00 per dozen for clear spring 
lambs. Last sales were made within 


that range. 


Pickled Skins Same 

No offers from New Zealand but 
selling quarters state buyers and sell- 
ers getting closer together on Spanish 
skins although as yet, it has been 
difficult to confirm business. Some 
trading in spot lots of Iranian pickled 
sheepskins at $11.50 for good, new 
market is 


season skins. Domestic 


steady with business going on at 


$10.50-11 per dozen, 


Reptiles Spotty 


\ little business passing although 
selling quarters report most buyers 
are out for the present, waiting until 
after the Leather Show. 

Some Madras bark tanned whips 
sold at 73c for 5,000 4 inches up, 
averaging 414 inches, 70/30. selec- 
tion, and more said to be available 
although some shippers are willing 
to sell at 70c and there is a com- 
bined offer of 2/3rds averaging 4!» 
inches and 1/3rd_ averaging 4°, 
inches at 70c. About 10,000 Madras 
bark tanned cobras, 4 inches up. 
averaging 414 inches, 80/20. selec- 
tion, sold at 46c but buyers generally 
want skins averaging 4°, inches with 
reports that Europe is buying these 
at 56c. 


Shippers of U.P whips have firmed 


up and are asking 65c for 4 inches 
up, averaging 4/2 inches, 60 40 
selection. No interest in vipers. Liz- 
ards also slow with no late sales 
confirmed. Further sales wet salted 
ramgodies, LO inches up, averaging 
13 inches, 75/25 selection, at 13c 
with other shippers still asking 131 2c 
for business. 

Some spot lots of Siam chouyres. 
8 inches up, averaging 2.8 kilos. held 
at 33c. No demand for aers and 
prices nominal. Brazil market slow 
as few offers of back cut tejus and 
no interest in giboias, which are 
available at 50c fob. Argentine mar- 
ket also stow as it is difficult to export 
skins from origin. 


Deerskins Move 


Northern Brazil ‘jacks’ have sold 
at better than 60c fob., basis import- 
ers, as sellers state that they have 
been unable to obtain any offers at 
under 70c fob. One selling quarter 
says he could obtain 65c¢ fob.. but 
shipper wants to include some pec- 
caries. 

Southern Brazil ‘jacks’ not being 
offered as they are being taken by 
local tanners. Buyers’ ideas 72c for 
New Zealand deerskins and_ sellers 
naming slightly under 80c¢ cif. Hon- 
duras firmly held at 54e c&f. 


Pigskins Slow 


\ little business going on although 
buyers in Fulton County are slow in 
taking on raw stock though still op- 
erating fairly actively in leather. 

Manaos grey peccaries sold at 
$1.65-1.75 fob. with blacks at $1.30 
fob. while Para grey peccaries sold 
at $1.40 fob. and blacks at $1.20 
fob.. basis importers. Some shippers 
still have higher views and generally 
not making many offers. Good _ in- 
terest in greys alone with 
sold at $1.55, basis manufacturers. 
Shippers want to include blacks and 


sighed 
solivians 








THE 


RIVER PLATE 


IMPORT and EXPORT CORPORATION 
405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK 
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have been talking $1.45 for the greys 
and $1.30 for blacks, c&f. 

Not much interest in Chaco car- 
pinchos with buyers’ views generally 
not over $2.50 fob., while sellers 
still talking 25c more. Bids of $1.35 
refused for Chaco black peccaries 
with $1.50 c&f. asked. 


Dry Sheepskins Scattered 

Only scattered sales can be con- 
firmed as buyers not showing much 
interest and when in the mood to 
trade, usually name prices 
what shippers are asking. 

\ few more offers of Nigerian 
sheepskins with sellers asking 54e 
for Kanos, basis primes. Cables state 
the kill continues small and Europe 
willing to pay better prices. Stocks 
of Brazil cabrettas small and sellers 
have firmed up in their ideas. Im- 
porters here state that they would 
have to get $12 for regulars, which 
is above buyers views and last trad- 
ing levels. There was a bid of $13.50 
made for a combined lot of 2/3rds 
regulars and 1 /3rd_ specials. 

Shade dried Mombasas selling to 
Europe at higher prices. Cape glovers 
firmly held and asking prices above 
market here. Buyers now bidding 
$9.75 for Addis-ababa slaughterers’ 
skins. 

Wool sheepskins firmly held at 
origin and outside of an occasional 
sale, local pullers showing little in- 
terest. At the Melbourne, Australian 
auctions, 58s and up were unchanged 
to one pence while all other descrip- 
tions were one to three pence lower. 
At Sydney, 46,000 offered with 58s 
and up, 2 inches and up, unchanged 
to two pence dearer. All other de- 
scriptions 1 to 3 pence lower. 


below 


Goatskins Mark Time 


Interest and sales continue slow in 
goatskin markets. Shippers report 
themselves well sold up, either will 
not offer or hold prices too high for 
local tanners. 

Last bids on 1200 Ib. Amritsars 
reported at $7.50 for shipment. $8.00 
per dozen for spot. Shippers want 
$8.00 for shipment. A few sales re- 
ported in other Indian and Pakistan 
types at fairly steady prices but 
not enough to indicate real market 
level. 

Mochas steady. Genuine  Battis 
last sold at $11.25-$12.00 per dozen 
as to shipper. etc. Batti types last 
moved for shipment at $9.15 to $9.50 
Other types quiet. 

Red Kanos primes sold at 85ce per 
Ib. c&f. and 80e for white haired 
primes. Tanners reported ready 
do business here. 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 


® Adjudication in bankruptcy has 
been entered against Fit-Well Shoe 
Co., Inc. of Haverhill. Suit has also 
been entered against the corporation 
to recover $2,000 for commissions, it 


is reported. 


© Howes Leather Co. is planning 
on opening offices at 183 Essex St. on 
or about Sept. 1. Salesmen for the 
upper leather and sole leather divisions 


will have headquarters there. 


® Compo Shoe Machinery Corp., 
Boston, has declared regular quarterly 
dividend of 17'% cents on common 
stock, payable Sept. 15 to stock of 
record Aug. 29. 


© J & W Finish Co., Peabody, is 
currently installing new grinding and 
mixing equipment which is expected 
to materially enlarge the capacity of 
its plant. 


® Uni-Mark, Inc., Boston, is mov 
ing on or about Sept. 1 to new quar- 
ters at 113-121 Albany St. where it 
will have much larger quarters avail 
able. The company has been at 20 
East St. 


Ohio 


@ Sales of Shoe Corp. of America, 
Columbus, for the four weeks ended 
July 26 totaled $4,193,040 as com- 
pared with $3,893,392 in the same 
period last year. This was an increase 
of 7.7 percent over the 1951 period. 
Sales for the 30 weeks ended July 26 
totaled $30,091,702 against $28,153, 
§3§ last year, a gain of 6.88 percent. 
The company now operates 478 retail 
shoe stores over the U.S. Last year 
it this time it had 456 stores. 


® The Stone Shoe Co., Inc., family 
footwear chain in Cleveland, is open- 
i 1 fourth branch at 22560 Alke- 
hore Blvd 


Indiana 


® An explosion and fire destroyed one 
f two main Barth 
Leather Co., New Albany, recently. 
The explosion occurred in a tanbark 


buildings at 


vhich caught fire. Flames spread 

o-story building housing the 
department and acid vats. 

nate on damage has been re- 
st 


et. 


952 


Maine 

® Bruce Shoe Co., Inc., has been in- 
corporated to succeed Bruce Sho Ca, 
a partnership, in Biddeford. Ofhcers 
are Sidney Speigel, president; Bruce 
Lunder, treasurer, and A. M. Ginsberg, 
secretary. 

Rhode Island 
@ Modern Shoe Stores Cé., footwear 
retail chain with general ofhces in 
Providence, is reported to have opened 
a branch store at Cranston. 


Missouri 


@ Production at the Vandalia Sole 
Cutting Plant of International Shoe 
Co. will soon be stepped up by 75 per 
cent, according to John Crockett, su 
perintendent. About 75 new workers 


will be hired. 


@ Chaffee’s newest industry, Snyders 
Shoe Co., has already begun operations 
on a small scale. <A skeleton force of 
employes is now at work and more will 
be added gradually. Leo Snyders is 


owner, 


@ A series of shoe clinics conducted 
by International Shoe Co.’s general 


lines sales divisions was concluded last 


os 
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week and cleared the way for style and 
merchandise men to complete their 
lines for next spring. Peters, Fried 
man-Shelby and Roberts, Johnson and 
Rand divisions each were sponsors of 
three-day clinics attended by retail 
merchants from all over the U.S. One 
full day was devoted to men’s shoes, 
another to women’s, and a third to 
children’s 


Tennessee 


@ The Bolivar Tannery of Interna 
tional Shoe Co. held open house last 
week for employes and their families. 
All were taken on a tour of the plant 
and shown the various operations in 


processing of leather. 


® Brown Shoe Co. will build a new 
factory in Selmer, it is reported. Ini- 
tial floor space will be around 25,000 


square feet. 


© Bay-Bee Shoe Co. of Dresden is 
currently completing construction of 
a new addition to its plant. Another 
25 to 50 workers will be hired when 


the addition 1S ready. 


California 


@ Everston Footwear Co., located 
at 8657 West 3rd St., Los Angeles, 
has been succeeded by the new cor- 
poration named Kroshays, Inc. Oth- 
cers are J. H. Everston, president; S. 
Turner, treasurer; S. Wexler, vice 
president; and Seymour Fabric, secre 


tary. 


® Russ White Co., Los Angeles tan 
ner and manufacturers’ agent, has an 
nounced completion of its new build- 
ing and adjoining parking area at 1121 
Wall St. The building is located in 
the heart of Los Angeles’ leather dis 
trict. Russ White reports he is leav- 
ing Sept. 1 on an extended Eastern 
trip and will attend the Leather Show 
in New York in addition to visiting 


various firms the company represents. 


® Business of Pladium Shoe Co., 
1410 S. Spence St., Los Angeles foot- 
wear manufacturer, is reported in 
process of liquidation. 


New Jersey 


®@ Belle Shoe, Inc., was recently or 
ganized in Paterson by Irving and 


Jacob Friedman and Helen Randolph. 


®Pediforme Shoe Co., Inc., of East 
Orange, one of 36 shoe manufacturers 
to sign an agreement recently with the 
Federal Trade Commission agreeing to 
cease certain improper advertising 
claims, has released a statement saying 
that the claims in question were taken 
from a folder published in 1947 and 
ilmost completely eliminated from 


current advertising. 


Pennsylvania 

@ N. Snellenburg & Co., Inc., 
Philadelphia department store, is re 
ported to have filed amendment to its 
charter changing its corporate name 
to Bankers Realty Corp. The trade 
style of ‘Snellenburgs” will be used. 
® Creditors of Modern Shoe Mfg. 
Co., Inc., Philadelphia manufacturer 
of casual footwear, are reported to 
have accepted offer of 30 percent com- 
promise settlement offer. The offer is 
payable 20 percent in cash, five per- 
cent in 45 days and five percent in 
90 day $. 


New Hampshire 


®@ Approximately 300 employes of 
Brezner Tanning Corp. in Penacook, 
N. H., have been granted a special 
cost-of-living wage increase amount- 
ing to four and one-half percent of 
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PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Calif.; New York City 
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their former scale, according to Melvin 
M. Snider, president of the firm. Snider 
said this is the maximum allowed un- 
der cost-of-living regulations of the 
Wage Stabilization Board. 


New York 


® Jos. Romm Shoe Co., Inc., has 
been formed to manufacture shoes in 
Brooklyn, N.Y. 
Romm, formerly associated with Lor- 
rain Footwear, Inc. 


Principal is Joseph 


® Dependable Cork Co. of Whip- 
pany has appointed Max Schlaks as 
New York representative. Schlaks was 
formerly a casual 
footwear. 


manufacturer of 


® Eastern Braid Co., New York 
City firm specializing in nylon straw 
braids, has been formed by Al Lakow, 
formerly with Dino’s, Inc. Offices of 
the firm are located at 54 West 39th 
St. The braiding is for the shoe and 
handbag trade. 


® Herman Schwabe, Inc., New 
York manufacturer and importer of 
machinery, has introduced a new line 
of hydraulic clickers and heelers with 
automatic feed mechanisms. Both ma- 
chines are manufactured in Germany 
by firms which Schwabe represents in 
the U. S. 


® Glamour Footwear, Inc., 6 Varet 
St., Brooklyn, has been assigned to 
Sidney S. Goldstein, 1407 Broadway, 


New York City. 


® United States Leather Products 
Corp., a New York corporation, has 
applied for certificate to operate in 
Pennsylvania, it is reported. 


@ Shoe factories in Rochester hav: 
been operating at capacity since the 
first of the year, according to a report 
by the Rochester ofhce of the Unem 
ployment Compensation Division. Un- 
employment claims in the area have 
dropped more than 600 percent during 
the past 15 months. 


® Barr Shoe Co. of Auburn, closed 
for the past several months, may re 
open soon, according to president 
Ralph I. Barr. Negotiations for re 
opening are now underway between 
Nathaniel Barr and Elkins Ries. Sev 
eral hundred workers were employed 
previously and it is expected that op 
erations will begin with about 250 
employes. 


® Union Hide & Skin Corp. has 
been organized to deal in hides and 
skins and leather at 10 East 40th St., 
New York City. Anna Peck is listed 


as principal. 


® Republic Leather Co. of 42 
Spruce St., New York, is now New 
York and Pennsylvania sales represent 
ative for Seal Tanning Co., Inc., Man 
chester leather firm. 


@ The nine-story office and loft build 
ing owned by Pfister and Vogel at 
75 Cliff St. has been sold by the Han 
over Bank acting as trustee. 





CUTTING, PERFORATING, 
MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 


Write, Wire or Phone 


INDEPENDENT DIE & SUPPLY CO. 


LaSalle near Jefferson 


ST. 


Phone: 


LOUIS 4, MISSOURI 
GRand 2143 
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FORMULAE WORTH 
THOUSANDS OF DOLLARS 


"Tanning Processes’ by the 
internationally known authority, 
August C. Orthmann, contains 
leather making formulae worth 
thousands of dollars—and time 
and labor-saving data that will 
help in every phase of your 
tanning operation. 


It's the book scores of tanning 
men say is the most practical 
work on tanning ever written 
. . . you'll say it's worth many 
times its $12.50 price. You'll 
use ‘Tanning Processes" often 
because it treats expertly with 
your everyday problems. 


Leather bound, it contains 414 
pages of invaluable information 
to help you increase your yield, 
improve production, reduce 
time and motion, and get a 
higher quality leather. 


Order a copy today! 
$4 9.50 PER COPY 


Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, Illinois 


| enclose $ . Please send 
me copies of “Tanning 


Processes,’ by August C. Orthmann 


Name 
Address 








® Schwab Rubber Co. has pur 
chased a seven-story garage type build 
ing at 2341-47 12th Ave. from the 
Reconstruction Corp. The 
firm, headed by Willy Schwab, will 


Finance 


soon occupy the premises nan expan 
sion and consolidation move. The 
building will also contain the ofhces 
of Schwab Latex Co., sales afhliate of 
Schwab Rubber. Both are now located 
it 135 West 100th St., New York 
City. 


Auburn, 


® Auburn Rubber Co., 
Ind., has named Eli Adler, 27 Spruce 
St., as its Eastern shoe factory repre 


sentative. 


®@ Joseph O'Connor has been named 
receiver in bond of $1,000 for Dom- 
inick Rao Originals, Inc., Brooklyn 
shoe firm located at $46 Flatbush Ave. 


®@ Shelbro, Inc., operator of leased 
shoe departments, has mov ed its othces 
from New York City to 34 South 
Fourth Ave., Mt. Vernon. 


® Dr. A. Posner Shoes, Inc., has 
filed a petition at Supreme Court for 
1 temporary injunction to enjoin Em 
pire Sportswear, Inc., 269 Fulton Ave., 
Hempstead, L. [., 


Posner trademark at 


from selling shoes 
bearing the Dr 
prices below those established in fair 
trade contracts. The proceeding is 
brought under the Feld-Crawford 


Pair Trade Act 


Ohe Y, Vorldé Ohinest t Feathers 
FROM THE WORLD'S MOST 
MODERN TANNERY 


Quality Combination 


° New York’s Mayor Impelliteri Fe- 
ceived two. free pairs of shoes this 
week after he officiated at the colorful 
opening ceremonies at the new Win- 
throp Shoe Store at 345 Madison 
Ave.—the first store handling Inter 
national Shce Co. 
line. One of the pairs was a personal 
gift of Mayor Joseph M. Darst of St. 
Louis and the other of Van Keller 


Bros., Inc., 


\ inthrop division 


operator Of the new store 
® Greene Slipper Co., footwear 
manufacturer, has moved from 751 


Broadway to Brooklyn. 


@ John Ward Division of The 
Melville Shoe Corp. goes as an ad- 
vertising account to C. J. LaRoche 
& Co. Plans call for newspaper ad- 
vertising in cities through New Eng- 
land and the North Atlantic States. 


@ Behr-Manning Corp., Division of 
Norton Co., has announced the de- 
velopment of a new waterproof sand- 
paper for industrial users. The sand- 
paper is called ‘Tufbak Speed-wet 
Durite Paper” and features an entirely 
new, extremely tough backing which 


permits maximum tle xib lity. 


® Frank Noviello, shoe disigner and 
xecutive, is now with Criterion Foot- 
of Brooklyn. 
merly with Diane Footwear, Inc., of 
Wilkes-Barre, Pa 


IRVTAN 


wear, Inc., He was for- 


Distinctive Elk and Smooth Finished Sides 


UNIQUE 


Tanned Side Upper 


[RVALEX 


Elk and Smooth Sides for the Volume Trade 


SPLITS for all shoemaking requirements 


IRVING TANNING COMPANY 3: scscw sieee 


SHOE PRODUCTS © 
THAT SAVE PENNIES 





“57 INNERSOLES 
> PLATFORMS 


“ 


Sy WEDGIES 


INNERSOLE CO., ALLSTON 
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Canadian 
Notes 


®@ “The North American Shoe Fore- 
men’s and Superintendents’ Associ- 
ation will hold its annual convention 
some time this fall in Montreal, ac- 





cording to Association officials. Date 
of the convention has not yet been an- 
nounced. Chairman of the convention 
committee is Al Hyatt of Gay-Walker 
Shoe Co., Montreal. As usual, dele- 
gates from U. S. foremen’s groups will 
attend the Canadian meeting. 


® Antoine Vanities and associated 
companies, Leather 
and Harold Lever Co., has leased new 
plant space in Toronto w here it expects 
to move offices and equipment shortly. 
The new plant offers 12,500 square 


Coronet Goods 


feet of floor space. 


® The Canadian Government re- 
ports wholesaler’s sales of footwear 
across the nation dropped 1.5 percent 
in dollar volume during June 1952 as 
compared with the same month a year 
ago. However, value of inventories 
declined 18.3 percent from June 1951. 


@ The National Canadian Shoe 
and Leather Fair will be held Oct. 
14-16 at the Automotive Bldg. at 
Canadian National Exhibition, To- 


ronto. 


® Canadian Industries, Ltd., has 
developed a type of vinyl coating for 
packaging which protects against cor 
rosion. Comprised of two synthetic 
resin compositions, it is applied by 
compressed air spray guns. The new 
coating is now in production at the 
company’s plant in West Teronto and 
the company has already obtained a 
government order. According to re- 
ports, it is being made in Canada at 
lower cost than in the U. S. 
tion against corrosion is claimed to be 


Protec 


“virtually indefinite.” 


®@ The general quarantine on Canada’s 
hoof-and-mouth disease area in 
southern Saskatchewan was lifted ofh 
cially on Aug. 19 and Canada declared 
free of the disease by the Ministry ot 
Agriculture. Test animals were al 
lowed to graze for 30 days on previ 
ously infected areas without showing 
signs of contracting the disease. The 
Ministry also reporte dthat no cases of 
foot and mouth disease have been 
found since May 31 when the last in 
fected animals were disposed of an 
buried. Any new outbreak will result 
in immediate re-imposition of the en 


j 


bargo. 
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COATING LEATHER 


(Concluded trom Page 11) 


ertness of silicones. Jackets. gloves. 
etc., comprising leather-silicone mate- 
rials are nonporous, will shed water 
readily, and have no appreciable tend- 
ency to become stiff at extremely low 
temperatures. 

Glas-Bond. a product of Polymer 
Industries, Inc... at Astoria, N. Y., 
is considered one of the best adhe- 
sives for bonding silicones to leathers 
and many other materials (including 
paper, wood, ceramics, and metals). 
It is applied in liquid form like a 
conventional coating material and, 
if necessary, it may be heat-cured 
with high-speed production equip- 
ment. 

Silicone Lubricants 

Silicone lubricants are of major 
interest to leather manufacturers as 
production accessories. For example, 
in the fabrication of heels and sole 
sheeting for shoes, it has been dem- 
onstrated that silicone lubricants can 
be applied with pneumatic-spray 
equipment to the surface of produe- 
tion molds for the purpose of: 

(a) Reducing the number of tears 
and rejects that would normally be 
encountered. 

(b) Accelerating the press opera- 
tional cycle by reducing down change 
time. 

Similarly. it has been proved that 
silicone greases, applied to compo- 
nents such as antifriction bearings in 
electric motors and power tools. will 
stand up at high operating tempera- 
tures for long periods of time—thus 
halving parts failures. even though 
the latter may be relubricated no 
more than twice a year. 

Further, it is interesting to note 
that some silicone lubricants such as 
Dow-Corning’s No. 200 fluid can be 
used as impregnants to triple the serv- 
ice life of articles such as leather 
diaphragms by maintaining the lat- 
ter’s initial softness and flexibility 
for a prolonged interval. 

As water repellents. silicone fluids 
can be heat-vaporized for deposition 

open air on leathers and many 
other porous materials which have a 
normal tendency to absorb water. 
This is advantageous because the 
quantity of vapor required to assure 
waterproofness is small, and will nei- 
ther alter the appearance of the de- 
position surfaces nor prevent the sup- 
plemental use of less-expensive fin- 
shing materials. 

lhe purpose of a silicone defoam- 
ing agent is to produce a chemically- 
nert film on the surface of a process- 
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ing solution, such as the chrome liq- 
This, in 


turn, prevents the oxidation and va- 


uors used in tanning hides. 


porization of essential ingredients as 
the solution is heated and /or agitated 
during operations. — In 
normal circumstances. it is estimated 


production 


that an ounce of silicone defoamer 
(worth about 50c at this writing) 
can reduce the cost of processing 
chemicals by a margin of $5 to SLO, 

In general. silicone resins can 
be solvent-thinned, plasticized, pig- 
mented, etc.. for use as finishing ma- 
terials which are very similar to the 
acrylic and cellulose coatings that are 
now most commonly employed ‘n 
processing leathers. 


However. most of the “silicone 
coatings” now available to leather 
manufacturers are conventional fin- 
ishing materials modified with. sili- 
cones for improved resistance to 
weather, moisture, and high or low 
temperatures. This is probably due 
to the fact that most of the silicone 
coatings now available lack certain 
qualities, such as high abrasion re- 
sistance and the degree of surface 
hardness that is desirable in finished 
leather products; but, in this connee- 
tion, it should be borne in mind that 
silicones have many coating poten- 
tialities that remain to be developed. 


END 





“It vou really want novelty, Vr. Smith, this is it! 


Soleless, strapless, vampless, quarter 


less, capless and with the only genuine naked look. Immediate delivery and you can have 


a hundred and plenty days” From The 


South Atrican Footwear and Leather Journal 





REctor 2-0262 





IMPORTERS 


WOOL GREASE 


GALLARD-SCHLESINGER CHEMICAL CO. 


92 LIBERTY STREET, NEW YORK 6, N. Y. 


Cables: GALLARDKEM 
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PROMOTING A NAME 


Concluded trom Page 8) 


ca’s leading universities and colleges. 
To each Advisory Board 
asking such 


member 
goes a questionnaire, 
questions as: 

Have there been any radical changes 
in shoe style preferences on your 
campus in the past three to - six 
months? If any. what are they? 

Is it your experience that certain 
style leaders on the campus help moid 





WINDRAM 


Da 


COMBINING — ELASTICIZING 
PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 
Established 1867 
3 Dorchester St., So. Boston, Mass. 











style preferences of a large portion 
of the students? 

If so. about how many men are in 
this group of style leaders? 

The students at each university get 
together with the new samples before 
them. They study each number for 
acceptability to men on the campus. 
Back in their minds, of course, és 
clear understanding of the type of 
shoes their classmates currently like. 
want and will wear. 

With the frankness of youth. they 
make no bones about rejecting styles 
they regard as unacceptable. They 
offer styling suggestions that may 
move a rejected number into the ac- 
cepted class. 

By this procedure, from the shoe 
stvles submitted the College Advisory 
Board selects style numbers that in 
their opinion represent the latest and 
most popular shoe styles for fashion- 
minded, youthful men of all ages. 
The final selection is entirely impar- 
tial. No Bates representative is pres- 
ent. and the screening is downright 
conscientious so that the shoes that 
win the coveted stamp of approy il 
invariably become leading sellers. 

By this time. Phi Bates authentic 
styling is pretty well accepted by 
smart men throughout the country. 
At the point of sale, customers are 
reminded by means of a rich-looking 
black. white and gold folder-tag at- 
tached to the shoes which briefly 
sums up the Phi Bates background. 
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Clerks in shoe stores are coached on 
the story. 

The Phi Bates name and the style- 
endorsement seal of the College Ad- 
visory Board are prominently dis- 
played and featured in national ad- 
vertising in magazines and college 
publications placed by the Reingold 
Co.. Inc., Boston. The company fur- 


nishes stores with mats and_ radio 
and TV transcriptions for local tie-ins. 
Window displays are tied dramali- 
cally to college acceptance and ap- 
proval. 

This new theme is proving itself 
very successful. Important new store 
accounts are being opened. Stores 
in university and college towns are 
particularly impressed. 

END 
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CLASSIFIED ADVERTISING 











Wanted and For Sale 





Machine Wanted 
WANTED: Aulson 7 ft. Oiling and Glycering 
hine. Must be in perfect condition. Advise 
»west cash price 
Address H-5 
c/o Leather and Shoes 
30) W. Adams St 


Chicago 6, Ill 


Machine For Sale 


int woo ind hair drying machine 


Address H-6 
» Leather and Shoes 
300 W. Adams St 
Chicago 6, I 


Machinery For Sale 
Dinker, 60” Schwabe, complete $2,000.00 
BELVIDERE, INC 
70 Wyckoff Ave 


Brooklyn 27, N. Y 
Phone: HE 3-0335 





Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 


Undispiayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted" and ‘Special Notices’’ and $1.60 
per inch for each ertion under *‘‘Situa- 
tions Wanted."’ 


Minimum space accepted: 1 inch. Copy 
must be in our hands not tater than 
Tuesday morning for publication in the 
issue of the following Saturday 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 


300 W. Adams St Chicago 6 











Help Wanted 





Fitting Room Mechanic 


FITTING ROOM MECHANIC 
Stitchdown factory m ng 
EK 


wanted 


re 
r and Shoes, 300 W 


e Box A-9, c/o Leather and Shoe 
Boston 10, Mass 


Stitching Room Foreman 
Years of experience in ladies’ novelty shoes 
Desires sition. Best of references. Write 
Box A-4, Leather And Shoes, 10 High St 
Boston 10, Mass 


Assistant Superintendent 


enced on women's medium and high 


novelties. W prefer N.E. but will 
ood op nity elsewhere Goo 

J Apply Box A-6 

and Shoes, 10 High St Boston 10 








Situations Wanted 


Use L&S WANT ADS 


for sale of machinery, equip- 
ment, supplies, plants, etc. 
They get results— 
only $2.50 per inch 


Send copy to Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 











Tannery Technician 


TANNERY TECHNICIAN seeks position with 


table firm. Has over 30 years experi 
tanning, dyeing and finishing of all : 
f vegetat tanned le Address G-17 
o Leather and Shoes, 300 W. Adams St 


Advertise Effectively 
and Economically through 
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Packing Room Foreman 


liable a nee, exceptionally able man of 
nee. An interview w assure you 

man knows his job Go anywhere 

Apply Box A-S, Leather and Shoes 


10 High St Boston 10, Mass 


Stitching Room Foreman 


» only because present er 


Cutting Room Foreman 


Mar ong eXperience and exceptior 
ble September 
W go anywhere 


10 Higt 


ind Shoes 


Stitching Room Foreman 
immediately Long experience, cap 
f with women's shoe 
n Greater Boston area. Write Box Z-9 
Leather and Shoes, 10 High St., Boston, Mass 





























Let's forget our troubles and treat our- 
selves to some expert blending ... like 
Salem Oil & Grease does with their 
fatliquors to insure natural peauty in 


leathers. 











HARMOOTZ 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 
ALGAMATED LEATHER CO'S. INC. 


NGTON 99, 
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Coming Events 


Deaths 


Index to Advertisers 





Sept. 4-5, 1952—Showing of American 
Leathers for Spring and Summer, 1953. 
Sponsored by Tanners’ Council of America, 
Inc. Waldorf-Astoria Hotel, New York City. 


Oct. 5-9, 1952—-Advance Boston Shoe 
Show, sponsored by New England Shoe 
and Leather Association. Hotels Statler 
and Touraine, Boston, ad member show- 
rooms. 


Oct. 68, 1952—Annual Convention of 
the Industrial Research Institute of Can- 
ada, Montreal, Quebec, Canada. 


Oct. 22, 1952 — National Hide Associa- 
tion Annual Fall Convention. Edgewater 
Beach Hotel, Chicago, Ill. 


Oct. 23-24, 1952—Annual Fall Meeting, 
Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, III. 


Oct. 27-30, 1952--National Shoe Fair, 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 
in Chicago 


Nov. 9-12, 1952 Spring Shoe Show, 
The Southwestern Shoe Travelers Associ 
ation, Hotels Adolphus, Baker and South 
land, Dallas, Texas. 


Nov. 30-Dec. 4, 1952--Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953, sponsored by National Asso 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York. 
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Heck with the police! Get my leather 
buyer and tell him to buy more of those 
glove-soft leathers that were fat- 
liquored with oils from Salem Oil & 
Grease Co. 


34 


Nathan Servetnick 


< &- Ques leather executive, died Aug. 
24 at Hale Hospital in Haverhill. He 
was president of Louis I eather Co. and 
the Louis Fabric Co., both of Haver- 
hill. A resident of Haverhill for the 
past 50 years, he was a member of 
Temple Emmanuel and various other 
religious organizations. Surviving are 
his wife, and two daughters, Mrs. Irv- 
ing L. Jonas and Mrs. Gerald DeBell. 


Francis J. Hosman 


. 58, shoe machinery foreman, died 
Aug. 24 in Beverly, Mass. He had been 
foreman of the finishing stock depart- 
ment of United Shoe Machinery Corp. 
in Beverly for the past 24 years. A 
native of Salem, he served overseas 
with the 14th Engineers in World War 
I. Surviving are his wife, Elizabeth; 
two sons, Francis J., Jr., and James K.; 
and a daughter, Miss Louise N. 


Herman Hohmann 


. 74, shoe designer, died recently in 
San Marino, Cal. 
as a shoe designer in California and 


He had been active 
other centers. For many years he was 
foreman of the pattern room of the 
Krohn-Fechheimer Shoe Co. Surviv- 
ing are his wife, Marie; a daughter, 
Mrs. Helen H. Autrey; and a grand- 


son, 


John U. Bergquist 


... Shoe superintendent, died recently 
in Manchester, N. H. A veteran of the 
shoe manufacturing industry, Berg- 
quist had been superintendent of Skow 
Moc, Inc., 
wear Co., for almost 10 years prior to 
his retirement in 1950. He was a 
well-known public speaker and ap- 
peared before many groups in this ca- 


a branch of Medwed Foot- 


pacity. Surviving are his wife, a 


daughter, and one granddaughter. 


Arthur T. Sullivan 


. 60, shoe manufacturer, died Aug. 
9 at his home in Brighton, Mass. He 
was president of Sullivan Shoe Co. of 
Boston. A native of Vermont, Sullivan 
lived in Boston most of his life. He 
served in the Navy during World 
War I and was a member of the 
Veterans of Foreign Wars. Surviving 
James; a daughter, Mrs. 
MacKay; a brother and a 


ire a son, 
Charles T. 


sister. 
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> “Planned Purchasing” 
f . of Abrasives 


Gives You Good Cutting Action » - 
ON YOUR COSTS! . 


4 








Many users of Carborundum> 
made abrasives have found it possible : 
because of United service to save one or more ways 
through “Planned Purchasing.” tain product value p/us the assistance of United 
While reviewing purchasing practices, United a — wie Pee: wand 
representatives have helped a number of buyers ines pi sat sen wo eguiggen 7 alge seeing 
ie finishing problems that may arise. 
® Simplify requirements 
@ Buy more economically 


@ Carry less inventory 
Look into “Planned Pur- 


© Ger faster deliveries chasing’’ with United, and 
as : remember, an ample supply 
When you order abrasives made by CARBO- of standard items is avail- 


RUNDUM and serviced by UNITED, you ob- able for prompt shipment. 


*"'Carborundum"’ is the registered trademark of, and indicates manufactured by, The Carborundum Co Pea an | 


Tahad SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 





See Us at 
TANNERS COUNCIL SHOW 
Booths 93-94 
Waldorf Astoria 
SEPT. 4-5 


AMERICAN HIDE ano LEATHER COMPANY 





